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COPIES  MAILED 
IN  30  DAYS! 


We  announced  this  book  only 
last  month.  NOW  we  are 


The  Home  Economists  of  America 
have  kept  our  mailing  department 
furiously  busy  all  during  June. 

Vi  e  know  this  report  will  be  gratifying 
to  you,  plus  the  assurance  that  we  are 
ready  to  print  further  editions  .  .  .  if 
need  be  ..  .Xo  help  get  the  facts  about 
canned  food  before  teachers,  lecturers 
and  editors  whose  influence  with  many 
millions  of  students  and  adults  helps 
so  much  to  direct  the  trend  of  buying 
in  this  billion  dollar  food  market. 

Have  you  read  the  booklet? 

If  you  require  additional  copies,  let 
us  know. 


Accepted  by  the  Com¬ 
mittee  on  Foods  of 
the  American  Medical 
Association. 
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PEA  &  BEAN 
FILLER 


CLUTCH  LEVER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
F£AS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 
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MAKE  THIS 
SLOGAN  SELL 


r""^UST  THINK  what  the  slogan  /n  Cans. "There  are  many  ways  in  which 
I  I  “Save  the  Surface"  has  done  for  you  can  use  this  slogan.  Get  it  on  every 
I  the  Paint  and  Varnish  Industry,  one  of  your  brand  labels  as  soon  as  you 
and  "Say  It  With  Flowers"  for  can.  And  shipping  cartons,  millions  of 
the  Florists.  Now  Continental  has  pro-  which  find  their  way  into  the  house- 
vided  the  Canned  Foods  Industry  with  wives'  kitchens  as  delivery  containers, 
a  slogan  that  already  has  proved  to  be  are  ready-made  billboards  for  display- 
a  "natural "  —  "Health  and  Freshness  ing  this  slogan. 

Sealed  in  Cans.  And  so,  if  everyone  will  actively  pro- 

Millions  of  housewives  who  have  been  mote  "Health  and  Freshness  Sealed  in 
impressed  by  Continental's  Canned  Cans"  this  slogan  will  quickly  become 
Foods  advertising  will  be  more  inclined  a  powerful  selling  influence  that  will 
to  buy  your  products  if  they  are  identi-  benefit  the  entire  Industry, 
fied  with  "Health  and  Freshness  Sealed  It's  your  slogan.  Use  it! 


July  6, 1936 


5 


THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


The  Robinson-Patman  fair  trading  bill  which  was 
passed  in  the  closing  hours  of  the  recent  Congress, 
was  signed  by  the  President  June  22,  1936,  and 
went  into  effect  at  once.  “A  HUNDRED  BUYERS 
ARE  BETTER  THAN  ONE  BUYER,”  and  the  brokers 
have  won  their  big  fight !  And  as  a  token  of  their  good 
fight,  the  President  handed  them  the  pen  with  which 
this  important  piece  of  legislation  was  signed  and  be¬ 
came  law,  and  that  pen  is  now  the  proud  possession  of 
the  National  Brokers  Association. 

But  now  the  real  fight  is  on.  This  Act  outlaws 
crooked  deals  in  the  foods  and  grocery  trades,  to  put  it 
in  one  sentence,  and  it  is  our  guess  that  the  law  will 
not  be  allowed  to  become  a  dead-letter.  There  is  just 
one  way  to  obviate  that  usual  happening  with  such 
laws,  and  that  is  for  every  man  interested  to  help 
police  the  whole  field.  In  doing  this  you  are  not  con¬ 
stituting  yourself  a  spy  or  snooper;  on  the  contrary 
you  constitute  yourself  a  member  of  the  Home  Guard 
to  protect  your  own  industry  with  the  protection  you 
asked  of  the  Government,  and  which  it  has  now  granted 
you.  Keep  your  eyes  and  ears  wide  open  and  don’t  let 
any  chiselers  get  away  with  infractions  of  the  law. 
Better  to  err  on  the  side  of  over-carefulness  than  to 
allow  a  breach  to  be  made,  for  then  the  enemy  will  lie 
about  this,  even  though  only  a  slight  breach,  as  they  did 
about  NRA  “that  everyone  is  violating  it.” 

This  law  has  been  so  long  and  so  widely  discussed 
in  the  industry  that  it  seems  hardly  necessary  to  re¬ 
print  the  law  in  these  pages.  Copies  of  the  law  were 
mailed  to  all  members  of  the  National  Canners  Associa¬ 
tion,  and  they  have  just  issued  “A  Preliminary 
Analysis  of  the  Robinson-Patman  Act,”  and  likewise 
sent  this  to  all  their  members.  This  legal  opinion 
covers  24  pages  in  small  print. 

It  is  particularly  necessary  now  that  the  parties  at 
interest  protect  those  firms  and  individuals  who  are 
complying  wholeheartedly  with  the  provisions  of  the 
Act,  and  so  encourage  all  others  to  get  in  line.  It  will 
mean  dollars  and  cents  in  the  pockets  of  the  canners  to 
help  enforce  this  Act  up  to  the  handle. 

But  better  than  comment,  is  the  action  of  such  men. 
On  Monday  morning,  June  29,  there  came  by  air-mail 
the  following  announcement,  and  it  tells  the  story 
fully  and  to  the  point: 


CALIFORNIA  PACKING  CORPORATION 

CABLE  ADDRESS  CALFRUIT  CALPACK  CODE 

101  California  Street 
San  Francisco 

June  26,  1936. 

TO  THE  TRADE: 

Upon  the  advice  of  our  General  Counsel,  after  reviewing 
the  Robinson-Patman  Price  Discrimination  Act,  effective 
June  22,  1936,  no  discounts  and  allowances  (including 
merchandising  service  allowances)  will  be  granted. 

We  shall  allow  no  commission,  brokerage  or  other  com¬ 
pensation,  or  any  allowance  or  discount  in  lieu  thereof,  to 
any  broker,  or  to  any  agent,  representative,  or  other  inter¬ 
mediary  of  such  buyer  where  such  intermediary  is  acting 
in  fact  for  or  in  behalf,  or  is  subject  to  the  direct  or  in¬ 
direct  control,  of  such  buyer. 

We  have  referred  to  our  counsel  all  questions  relating  to 
the  effect  of  this  Act  upon  goods  contracted  for  but  not 
shipped  prior  to  the  effective  date  of  the  Act,  and  we  shall 
advise  you  with  respect  thereto  as  soon  as  possible. 

Appreciating  as  you  must  the  necessity  for  the  adoption 
of  this  policy  for  our  mutual  protection,  we  are  confident 
that  you  will  continue  to  favor  us  with  your  whole-hearted 
support  and  cooperation. 

We  intend,  of  course,  to  comply  with  the  law. 

Yours  very  truly, 

CALIFORNA  PACKING  CORPORATION. 

“We  intend,  of  course,  to  comply  with  the  law” — of 
course  they  do  and  so  do  all  reputable  traders,  because 
those  unfair  discounts,  un-earned  and  un-used  adver¬ 
tising  allowances  were  always  grudingly  and  distaste¬ 
fully  given,  and  the  firms  will  be  glad  to  get  away  from 
the  practice.  But  as  things  were  going  they  were 
forced  to  give  them,  until  the  thing  ran  to  seed,  as  is 
always  the  case  in  such  matters.  And  those  traders 
who  were  forced  to  seek  such  gifts,  in  self-protection, 
will  as  gladly  know  that  they  are  now  out  of  the  pic¬ 
ture.  Every  man  familiar  with  the  distribution  of 
grocery  products  knows  well  that  all  any  of  the  reput¬ 
able  dealers  ever  asked  was  that  they  be  not  gypt ;  that 
they  might  buy  to  as  good  advantage  as  others,  and 
that  after  buying  the  sellers  would  not  cut  the  market 
from  under  them,  in  favor  of  some  snide  set  of  bargain 
buyers.  We  have  often  told  you  that  about  the  sale  of 
canned  foods,  and  more  than  that,  that  such  buyers 
would  willingly  pay  5  cents  to  10  cents  per  dozen  more 
than  the  market  price,  if  they  could  but  know  that  they 
would  get  the  quality  they  wanted,  and  would  be  pro¬ 
tected  in  that  price,  not  by  combined  agreement  or 
collusion  of  any  kind,  but  through  simple,  sensible  care 
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for  the  well-being  of  the  distributors.  It  is  not  smart 
tactics  to  load  up  your  distributors  with  half  your  pack 
at  high  prices,  and  then  to  radically  cut  the  price  on 
the  remaining  lot;  it  is  crass  idiocy.  There  is  never 
any  just  cause  for  such  action  on  your  part.  If,  after 
selling  the  first  half  you  go  ahead  and  over-pack  the 
market  and  thereby  break  prices,  you  are  not  dealing 
fairly  with  your  distributors;  you  are  being  utterly 
foolish.  We  have  never  believed  in  guaranteeing  prices 
against  decline;  that  is  uneconomic  nonsense  as  it 
renders  the  sale  a  joke,  as  incompleted.  But  if  ever 
there  was  a  just  claim  to  re-write  earlier  prices  down 
to  a  lower  basis  it  would  be  this  ruination  of  the  mar¬ 
ket  through  the  over-packing  by  the  sellers. 

This  new  law  has  served  to  clear  the  atmosphere  in 
grocery  circles  and  it  is  to  be  hoped  that  all  hands  will 
join  in  to  make  it  completely  affective.  You  have  your 
part ;  do  it  in  full,  and  gladly. 

SOMETHING  IS  ROTTEN — An  economic  situation 
which  witnesses  real  estate  property  in  a  thriving  city, 
town  or  hamlet,  or  farming  district,  deteriorate  in 
value  to  one-tenth  its  acknowledged  worth,  stamps 
itself  as  rotten  at  the  core.  Ordinarily  all  real  estate 
should  steadily  advance  in  value  as  population  in¬ 
creases  and  business  grows.  Slum  sections  of  a  great 
city  might  be  cited  as  an  exception,  but  even  there 
manufacturing  needs  almost  always  crowd  in  to  tear 
down  the  shacks  and  erect  great  factories  in  their 
place,  paying  more  for  the  land  than  it  and  its  houses 
originally  cost,  and  so  the  ultimate  result  is  an  enhance¬ 
ment  in  value.  Farm  lands  through  failure  to  keep  up 
fertility,  due  to  poor  or  no  farming  procedure,  may 
depreciate  in  value  temporarily,  but  with  our  popula¬ 
tion  of  nearly  130  millions,  every  foot  of  this  ought  to 
be  available  to  produce  the  things  which  they  need,  and 
want,  if  they  but  had  the  money  to  purchase  them, 
which  is  but  another  way  of  saying  if  they  but  had 
the  opportunity  to  work  to  get  them.  This  country  has 
never  over-produced  foods  or  clothing.  The  suffering 
has  come  from  under-consumption :  an  inability  to  buy 
what  they  actually  needed.  That  very  statement  indi¬ 
cates  beyond  question  of  doubt  a  false  note  in  our 
economic  system.  Thousands  upon  thousands  in  our 
country  recognize  this  clearly — but  nothing  is  ever 
done  to  correct  it. 

Read  this  extract  from  a  non-technical,  non-business 
journal,  on  an  incident  which  will  be  found  near  to  the 
hearts  of  many,  and  then  tell  us  if  you  dare,  that  there 
is  not  needed  a  complete  change  from  the  present  pro¬ 
cedure.  Tell  us  that  in  this  re-enactment  of  the 
Merchant  of  Venice,  old  Shylock  is  well  within  his 
rights ;  that  we  must  not  touch  the  ancient  custom  of 
slavery  for  debt ;  that  the  holder  of  the  mortgage,  even 
if  it  be  but  5  per  cent  of  the  total  value  of  the  hypothe¬ 
cated  item,  has  a  right  to  take  all.  Tell  us  that  in  all 
our  boasted  civilization  we  have  not  progressed  an 
inch — in  money  matters — from  three  hundred  years 
ago.  Here  is  the  true  story,  many  of  you  will  recognize 
it,  all  of  you  know  of  the  victim,  some  of  you  may  know 
that  her  old  home  folks  sent  the  price  of  redemption  of 
the  mortgage,  and  that  shortly  afterwards  the  old 
lady  died. 
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Is  this  good  economics?  .  .  . 

“PROPERTY  RIGHTS 

The  announcement  that  the  eighty-year-old 
widow  of  the  late  Eugene  Field  would  lose  her 
home  and  all  her  property,  unless  she  could  raise 
$3,000  to  pay  off  a  mortgage,  once  more  raises  the 
question — “What  are  Property  Rights?” 

In  1921  Mrs.  Fields  bought  a  farm  for  $8,000. 
She  improved  the  property  by  erecting  a  home, 
several  cottages,  a  barn  and  a  silo,  at  a  cost  of 
$50,000.  Nearly  $60,000  actually  invested  in  a 
piece  of  property — yet  the  person  holding  a  mort¬ 
gage  of  $3,000  can  foreclose  to  satisfy  his  claim. 
There  is  something  fundamentally  unjust  and  un¬ 
fair  in  an  arrangement  under  which  the  holder  of 
a  5  per  cent  claim  is  protected  by  law,  whereas  the 
person  who  actually  invested  all  his  or  her  money 
(as  in  the  above  case,  nearly  $60,000 — the  savings 
of  a  lifetime)  is  given  no  protection  whatever. 

The  three  “natural  rights”  are  supposed  to  be 
“life,  liberty  and  the  pursuit  of  happiness.” 
Actually,  they  are  life,  liberty,  and  property.  And 
the  greatest  of  these,  it  seems,  is  property.  “So 
great  is  the  regard  of  the  law  for  private  prop¬ 
erty,”  said  Blackstone  in  his  Commentaries,  “that 
it  will  not  authorize  the  least  violation  of  it;  no, 
not  even  for  the  general  good  of  the  whole  com¬ 
munity.” 

In  1923  Justice  Van  Orsdel  of  the  District  of 
Columbia,  in  a  decision  upheld  by  the  United 
States  Supreme  Court,  said:  “It  should  be  re¬ 
membered  that  of  the  three  fundamental  prin¬ 
ciples  which  underlie  government,  and  for  which 
government  exists,  the  protection  of  life,  liberty 
and  property,  the  chief  of  these  is  property.” 

Here  then  we  have  the  principle  stated  by  men 
learned  in  the  law.  But  why  should  the  $3,000 
property  rights  of  the  mortgage  holder  be  more 
sacred  than  the  property  rights  of  the  person  who 
put  $60,000  into  a  piece  of  property?  We  have 
never  heard  this  question  answered.” 


July  6, 1936 


1 


TOMATOES  FOR  CANNING 

Marketing  in  New  Jersey  on  the  Basis  of  Standard  Grades 

Results  during  the  1935  Season 

by  Warren  W.  Oley 

Supervisor,  Fruit  and  Vegetable  Marketing 
New  Jersey  Department  of  Agriculture. 


The  principle  of  contracting  for  tomatoes  and  other 
raw  materials  for  canning  or  processing  on  a  grade 
basis  is  to  insure  payment  according  to  the  quality 
and  value  of  the  stock  delivered  by  the  grower  to  the 
canner.  The  grower  who  delivers  high  quality  stock 
should  be  paid  a  premium,  as  such  stock  makes  possible 
a  high  quality  manufactured  product,  which  can  be 
canned  or  processed  with  a  minimum  loss  and  at  a  low 
cost.  By  paying  a  premium  for  good  quality  stock,  the 
canner  encourages  improved  cultivation  and  harvest¬ 
ing  methods,  which  are  essential  to  the  production  of 
a  high  quality  raw  product.  A  canned  product  equal  or 
superior  to  that  offered  from  competing  areas  is 
essential  if  the  industry  is  to  be  continued  on  a  profit¬ 
able  basis  and  if  prices  are  to  be  maintained. 

In  New  Jersey  it  has  been  demonstrated  that  the 
purchase  and  sale  of  tomatoes  on  a  grade  basis  is  an 
improvement  over  the  old  “flat  rate”  system,  which 
offered  no  premium  for  superior  quality.  During  the 
past  four  years,  canners  who  purchased  annually  from 
65  per  cent  to  75  per  cent  of  the  total  tonnage  produced 
in  the  state  for  canning  have  contracted  with  growers 
on  a  grade  basis.  Under  this  plan,  growers  are  assured 
that  careful  cultivation  and  harvesting  methods  will 
insure  increased  returns.  They  have  practical,  com¬ 
monly  understood  specifications  for  quality  which  do 
not  vary  from  year  to  year,  and  which  are  not  in¬ 
fluenced  by  the  supply  of  the  raw  product  available. 
Both  producers  and  canners  have  a  definite  basis  by 
which  to  determine  whether  or  not  requirements  of  a 
contract  are  being  fulfilled.  The  quality  or  grade  is 
determined  by  an  impartial  agency,  whose  only  interest 
is  the  correct  grading  of  each  load.  This  has  elimin¬ 
ated  many  misunderstandings  and  has  encouraged  a 
spirit  of  cooperation  in  improving  the  quality  and  in¬ 
creasing  the  demand  for  New  Jersey  products. 

The  sale  of  tomatoes  under  contract  on  the  basis  of 
established  grades  is  no  longer  considered  an  experi¬ 
ment.  The  continued  use  of  the  states’  inspection 
service  to  insure  quality  through  grading  depends 
entirely  upon  its  soundness,  fairness  and  practical 
operation.  During  the  past  several  years,  there  have 
been  many  changes  in  general  economic  conditions, 
with  wide  variations  in  prices  of  raw  products.  Storms 
have  caused  severe  losses  in  quality  and  yield  to  the 
producer.  During  this  changing  period,  the  grading 
service  has  provided  the  most  sound,  fair  and  accurate 
basis  of  purchase  and  sale  for  both  farmer  and  canner. 


It  is  the  aim  of  the  New  Jersey  Department  of  Agri¬ 
culture  to  extend  and  improve  the  service,  thereby  in¬ 
creasing  the  demand  by  the  consuming  public  for  New 
Jersey  products,  with  increased  returns  to  the  industry 
in  the  state. 

The  following  grades  have  been  officially  promul¬ 
gated  by  the  State  Board  of  Agriculture  for  use  in 
New  Jersey. 

NEW  JERSEY  STANDARDS  FOR  CANNING 
TOMATOES 

GRADES 

U.  S.  No.  1  shall  consist  of  tomatoes  which  are  firm, 
ripe,  well  colored,  well  formed;  free  from  molds  and 
decay  and  from  damage  caused  by  growth  cracks, 
worm  holes,  catfaces,  sunscald,  freezing  injury,  or 
mechanical  or  other  means.  (See  minimum  size.) 

U.  S.  No.  2  shall  consist  of  tomatoes  which  do  not 
meet  the  requirements  of  the  foregoing  grade,  but 
which  are  ripe  and  fairly  well  colored  and  which  are 
free  from  serious  damage  from  any  cause,  (See  mini¬ 
mum  size.) 

Culls  are  tomatoes  which  do  not  meet  the  require¬ 
ments  of  either  of  the  foregoing  grades. 

MINIMUM  SIZE 

The  minimum  size  may  be  fixed  by  agreement  be¬ 
tween  buyer  and  seller.  Tomatoes  below  this  specified 
minimum  size  shall  be  classed  as  Culls. 

DEFINITIONS  OF  TERMS 

As  used  in  these  grades: 

“Firm”  means  that  the  tomato  is  not  soft,  puffy, 
shriveled  or  water  soaked. 

“Well  colored”  means  that  the  tomato  shows  at  least 
90  per  cent  good  red  color. 

“Well  formed”  means  that  the  tomato  shall  not  be 
extremely  flat  or  otherwise  badly  misshapen. 

“Damage”  means  any  injury  which  cannot  be  re¬ 
moved  in  the  ordinary  process  of  trimming  and  peeling 
without  a  loss  of  more  than  10  per  cent  (by  weight)  of 
the  tomato  in  excess  of  that  which  would  occur  if  the 
tomato  were  perfect. 

“Serious  damage”  means  any  injury  which  cannot 
be  removed  in  the  ordinary  process  of  trimming  and 
peeling  without  a  loss  of  more  than  20  per  cent  (by 
weight)  of  the  tomato  in  excess  of  that  which  would 
occur  if  the  tomato  were  perfect. 
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NEW  JERSEY  STANDARDS  FOR  TOMATOES  FOR 
MANUFACTURE  OF  STRAINED 
TOMATO  PRODUCTS 

GRADES 

U.  S.  No.  1  shall  consist  of  tomatoes  which  are  fairly 
firm,  ripe,  well  colored  and  free  from  stems  and  from 
damage  cause  by  badly  discolored  cracks,  shriveling, 
molds,  decay,  sunburn,  sunscald,  freezing  or  other 
means. 

U.  S.  No.  2  shall  consist  of  tomatoes  which  do  not 
meet  the  requirements  of  the  foregoing  grade  but 
which  are  ripe  and  fairly  well  colored  and  which  are 
free  from  serious  damage  from  any  cause. 

Cvlls  are  tomatoes  which  do  not  meet  the  require¬ 
ments  of  either  of  the  foregoing  grades. 

DEFINITIONS  OF  TERMS 
As  used  in  these  grades : 

“Fairly  firm”  means  that  the  tomato  is  not  water 
soaked. 

“Well  colored”  means  that  at  least  90  per  cent  of  the 
flesh  of  the  tomato  has  good  red  color,  provided  that  a 
tomato  having  flesh  of  a  lighter  shade  of  red  shall  be 
considered  as  “well  colored”  if  enough  additional  area 
of  the  flesh  has  a  shade  of  red  color  so  that  the  tomato 
has  a  sufficient  amount  of  red  to  be  equivalent  in  color 
to  that  of  a  tomato  which  has  90  per  cent  good  red 
color. 

“Fairly  well  colored”  means  that  at  least  two-thirds 
of  the  flesh  of  the  tomato  has  good  red  color,  provided 
that  a  tomato  having  flesh  of  a  lighter  shade  of  red 
shall  be  considered  as  “fairly  well  colored”  if  enough 
additional  area  of  the  flesh  has  a  shade  of  red  color  so 
that  the  tomato  has  a  sufficient  amount  of  red  to  be 
equivalent  in  color  to  that  of  a  tomato  which  has  two 
thirds  good  red  color. 

“Damage”  means  any  injury  which  appreciably 
affects  the  quality  of  the  tomato  for  pulping.  Any  one 
of  the  following  defects  or  any  combination  of  defects 
which  exceeds  the  maximum  allowed  for  any  one  defect 
shall  be  considered  as  damage : 

(a)  Molds  or  decay;  except  that  molds  or  very  slight 
decay  which  can  be  removed  in  the  ordinary 
process  of  washing  without  hand  trimming 
shall  not  be  considered  as  damage. 

(b)  Sunburn  or  sunscald  which  cannot  be  removed 
in  the  ordinary  process  of  trimming  without  a 
loss  of  more  than  10  per  cent,  by  weight,  of  the 
tomato  in  excess  of  that  which  would  occur  if 
the  tomato  were  perfect. 

(c)  Tomatoes  which  show  an  appreciable  amount  of 
shriveling. 

“Serious  damage”  means  any  injury  which  severely 
affects  the  quality  of  the  tomato  for  pulping.  Any  one 
of  the  following  defects  or  any  combination  of  defects 
which  exceeds  the  maximum  allowed  for  any  one  defect 
shall  be  considered  as  serious  damage; 

(a)  Decay  which  has  caused  the  tomato  to  become 
sour,  or  decay  or  disease,  such  as  Anthracnose 
spots.  Blossom-end  Rot,  Soil  Rot,  or  any  other 
decay  or  disease  which  cannot  be  removed  in 
the  ordinary  process  of  trimming  without  a  loss 


of  more  than  20  per  cent,  by  weight,  of  the  to¬ 
mato  in  excess  of  that  which  would  occur  if  the 
tomato  were  perfect. 

(b)  Sunburn  or  sunscald  which  cannot  be  removed 
in  the  ordinary  process  of  trimming  without  a 
loss  of  more  than  20  per  cent,  by  weight,  of  the 
tomato  in  excess  of  that  which  would  occur  if 
the  tomato  were  perfect. 

(c)  Shriveling  when  the  flesh  of  the  tomato  is  tough 
and  rubbery. 

RESULTS  OF  GRADING  DURING  THE 
1935  SEASON 

The  1935  tomato  canning  season  started  with  all  in¬ 
dications  pointing  to  a  record  year  for  production. 
There  was  an  increase  in  acreage  planted,  mostly  for 
sale  on  the  open  market.  All  growing  conditions  were 
favorable  to  heavy  yields  of  a  good  quality  product. 
During  July  and  August  deliveries  to  canneries  were 
heavy  and  resulted  in  low  open  market  prices  for  the 
raw  product  and  some  distress  selling  of  the  canned 
product.  In  the  eastern  states,  sales  of  No.  2  size, 
standard  pack,  were  reported  as  low  as  52 1/2  cents  per 
dozen  cans  f.  o.  b.  cannery  for  spot  and  future  delivery. 

In  New  Jersey  the  acreage  of  tomatoes  for  sale 
under  contract  was  slightly  larger  than  in  the  previous 
season,  and  with  an  increased  acreage  grown  for  the 
open  market  there  was  a  total  of  31,000  acres  for  the 
state.  Of  the  total  contract  tonnage,  about  75  per  cent 
was  purchased  on  the  basis  of  the  official  state  grades. 
Although  this  was  approximately  the  same  proportion 
as  was  purchased  during  the  previous  season  in  the 
state,  the  percentage  contracted  on  a  grade  basis  in  the 
United  States  increased  over  the  previous  season. 

Of  the  six  canners  in  New  Jersey  who  contracted  on 
a  grade  basis,  four  used  the  “New  Jersey  Standards  for 
Tomatoes  for  Manufacture  of  Strained  Tomato  Prod¬ 
ucts”  and  two  used  the  “New  Jersey  Standards  for 
Cannery  Tomatoes”  as  the  basis  of  contracts  with 
growers.  As  in  previous  years,  canners  paid  specified 
prices  according  to  quality  delivered,  with  a  differential 
on  U.  S.  No.  1  and  U.  S.  No.  2  and  no  payment  for  culls. 

The  average  quality  of  the  tomatoes  graded  at  the 
various  canneries  during  the  season  may  be  divided 
into  two  periods :  before  the  storm,  and  after  the  storm. 
During  July  and  August,  with  ideal  growing  and  har¬ 
vesting  conditions,  there  was  a  heavy  delivery  of  good 
quality  stock.  Weekly  average  percentages  of  U.  S. 
No.  1  stock  ranged  from  60  per  cent  to  77  per  cent. 
During  this  period  deliveries  increased  each  week,  the 
week  ending  August  31  being  the  heaviest  for  the 
season.  The  heavy  rainfall  and  continued  storms  dur¬ 
ing  early  September  caused  the  loss  of  a  large  percent¬ 
age  of  the  late  crop.  Tomatoes  harvested  after  this 
storm  period  generally  showed  poor  color,  mold  and 
growth  cracks  which  resulted  in  low  average  grades 
for  the  remainder  of  the  season.  The  decrease  from 
32,000  tons  graded  during  the  week  ending  August  31, 
to  3,000  tons  graded  during  the  week  ending  Septem¬ 
ber  14,  is  an  indication  of  the  tonnage  lost  on  the  late 
crops.  Eighty-four  per  cent  of  the  season’s  total  de¬ 
liveries  were  made  before  September  1. 


( Continmed  on  page  28) 
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A.  K.  ROBINS  &  COMPANY,  INC.,  Baltimore,  Md. 


ROBINS  STEAM  HOIST 
Made  to  Suit  Factory 
Requirements 


ROBINS  RETORT 


ROBINS  OPEN 
KETTLE 


ELECTRIC  HOIST 


ROBINS  PERFORATED  CRATES 


A.  K.  ROBINS  &  COMPANY,  INCORPORATED 

Baltimore/  Maryland 

Write  us  about  the  Tuc-Robins  Line  of  Whole  Grain  Corn  Canning  Machinery 

Write  us  for  quotations  or  plans  on  anything  that  you  may  require  for  the  cannery.  Write  for  copy  of  our  general  and  supplemental  catalog 
Robert  A.  Sindall,  President  Harry  R.  Stansbury,  Vice-President 
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GRAMS  of  INTEREST 


July  6, 19S6 


MARC  c.  HUTCHINS,  former  President  of  the  National 
Canners  Association,  has  been  named  President  of 
Michigan  Fruit  Canners,  Inc.,  Benton  Harbor,  Michi¬ 
gan,  succeeding  the  late  William  Ewing.  The  action 
was  taken  at  the  recent  company  meeting.  Edward  A. 
Brown,  an  attorney  of  St.  Joseph,  was  elected  Vice- 
President  and  a  director,  filling  the  vacancy  caused  by 
Mr.  Ewing’s  death.  Willard  A.  Godfrey  was  re-elected 
Secretary-Treasurer. 

*  *  * 

THE  LONG-DRAWN-OUT  SUIT  of  the  California  Canning 
Peach  Growers’  Association  to  collect  $23,000  from 
A.  D.  Poggetto  and  E.  R.  Williams,  former  directors 
of  the  association,  came  to  an  end  during  the  week 
when  Superior  Judge  Lincoln  S.  Church,  of  Oakland, 
rendered  a  decision  in  favor  of  the  association.  The 
association,  in  its  suit,  sought  to  collect  the  money  on 
the  grounds  that  it  was  an  overpayment.  It  charged 
that  the  men,  while  still  officers  of  the  association, 
became  partners  in  peach  ranches  and  made  over¬ 
payments  to  themselves. 

*  *  * 

THE  ADVANTAGES  and  Usages  of  canned  beer  are  to  be 
brought  forcibly  to  the  attention  of  the  American 
public  in  the  July  issues  of  the  leading  National 
magazines  through  Continental  Can  Company  adver¬ 
tising.  The  following  magazines  will  carry  the  adver¬ 
tising  in  most  attractive  style:  American  Weekly,  July 
12th ;  This  Week,  July  19th ;  Colliers,  July  4th ;  Liberty, 
July  11th;  Cosmopolitan  for  August,  and  the  July 
issues  of  Field  and  Stream;  Hunting  and  Fishing; 
National  Sportsman;  Sports  Afield,  and  Outdoor  Life. 

*  *  * 

THE  CANNERY  at  New  Bern,  North  Carolina,  will  re¬ 
open  this  season  as  a  result  of  a  $25,000  loan  from  the 
Rural  Resettlement  Administration. 

*  *  * 

THE  AMBROSE-STEELE  CANNING  CO.,  of  San  DiegO, 
Calif.,  has  taken  a  lease  on  the  packing  plant  of  the 
Stewart-Curtis  Co.  at  Long  Beach,  inactive  for  six 
years.  Equipment  for  packing  mackerel  is  being  in¬ 
stalled  and  packing  will  be  commenced  "before  the  end 
of  July.  Wiley  Ambrose,  president  of  the  Westgate 
Sea  Products  Company,  San  Diego,  heads  the  company. 
*  *  * 

JANESVILLE  CANNING  COMPANY,  Janesville,  Wiscon- 
son,  has  been  incorporated  by  A.  Wuetrich,  W.  W. 
Evans  and  J.  Steel,  with  a  listed  capital  of  250  shares 
of  stock  at  $100  par. 

*  V  * 

w.  j.  EDINGER,  president  of  the  California  Canning 
Peach  Association,  San  Francisco,  has  resigned  as 
director-at-large  and  has  been  succeeded  by  B.  R. 
Parrish,  of  Modesto. 


THE  QUARTERLY  Confidential  list  of  policyholders  of 
Lansing  B.  Warner,  Inc.,  continues  to  show  an  ever- 
increasing  number  of  the  better  canners  of  the  in¬ 
dustry  subscribing  to  their  specialized  cannery  insur¬ 
ance  service.  The  company  is  now  offering  automatic 
protection  on  rising  values  of  pack  progression,  assur¬ 
ing  full  coverage  throughout  the  season. 

#  *  * 

DEWEY  &  ALMY  CHEMICAL  COMPANY  announce  that 
they  have  acquired  a  new  factory  at  30-36  Abbotsford 
Street,  North  Melbourne,  Australia,  and  have  specially 
equipped  it  for  the  manufacture  of  all  Dewey  &  Almy 
products  which  are  of  interest  to  the  canning  trade. 
Sales  offices  will  also  be  maintained  at  the  same  address 
to  take  care  of  the  needs  of  canners  in  Australia  and 
New  Zealand.  The  managing  director  of  this  new 
Dewey  &  Almy  branch,  Mr.  Erid  W.  Gregory,  will 
arrive  in  the  United  States  in  October  for  a  prolonged 
visit,  during  which  he  will  make  a  study  of  the  best 
canning  practice  in  this  country.  Mr.  John  Tatton 
Brown  will  go  out  from  the  Cambridge  office  early  in 
July  to  take  charge  of  the  Melbourne  plant  during  his 
absence.  Mr.  Gregory  is  planning  his  trip  so  that  he 
can  visit  the  Dewey  &  Almy  establishments  in  London, 
Paris,  and  Naples  on  his  way  to  the  United  States. 
This  latest  expansion  in  the  Dewey  &  Almy  organiza¬ 
tion  is  due  to  the  increased  importance  of  the  Aus¬ 
tralian  canning  trade  and  to  the  desire  of  the  Dewey  & 
Almy  Company  to  be  able  to  extend  to  their  customers 
in  Australia  the  same  personal  service  which  they 
endeavor  to  give  to  their  other  customers  all  over  the 
world.  The  new  factory  will  also  make  available  a 
full  supply  of  canning  products  for  rapid  service  on 
orders  from  points  far  removed  from  the  home  office. 
*  *  ^ 

LIBBY,  MCNEILL  &  LIBBY  plant  at  Dorchester,  Wis¬ 
consin,  has  been  improved  by  a  new  addition  for  in¬ 
creased  working  space  during  the  packing  season,  and 
for  storage  at  other  times.  Much  new  equipment  has 
been  installed  in  preparation  for  handling  of  approxi¬ 
mately  1,500  acres  of  peas. 

*  *  * 

THE  HOVDEN  FOOD  PRODUCTS  CORP.,  Moss  Landing, 
Calif.,  has  been  ordered  to  show  cause  why  it  should 
not  be  enjoined  from  operating  the  plant  for  twelve 
months  and  during  the  trial  on  charge  of  violating  the 

sardine  reduction  quota. 

*  *  * 

INDIANA  CANNERS  ASSOCIATION  is  sponsoring  a  study 
of  the  subject  of  waste  disposal  for  the  benefit  of 
members. 

*  *  * 

AMERICAN  PACIFIC  FISHERIES,  INC.,  expects  to  spend 
approximately  $3,000,000  for  labor  and  materials  for 
the  season’s  operations. 
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PRIMASON,  LIMITED,  is  the  name  of  a  concern  formed 
at  Tel-Aviv,  Palestine,  for  the  canning  of  a  full  line  of 
vegetables,  fruits  and  fish. 


FOUmilEARS 

felHUSKED 


PAUL  H.  STEELE,  vice-president  and  general  manager 
of  the  Westgate  Sea  Products  Company,  San  Diego, 
Calif.,  and  a  pioneer  in  the  California  tuna  packing 
industry,  passed  away  June  29th  of  pneumonia.  He 
was  forty-six  years  of  age.  Mr.  Steele  came  to  San 
Diego  eleven  years  ago  from  Seattle,  Wash.,  and  soon 
became  prominent  in  the  canning  industry. 


ONE 

JIME 


TELEGRAPH  CONVENTION  A  SUCCESS 


AMERICA’S  first  telegraph  convention  was  success- 
fully  concluded  on  Monday,  June  29,  by  the 
/  \  Phillips  Packing  Company,  of  Cambridge,  Md. 

Tne  Telegraph  Convention,  which  figuratively 
assembled  many  of  the  nation’s  most  important  food 
distributors  and  the  entire  Phillips  organization  per¬ 
sonnel,  was  the  sequel  to  America’s  First  Air-Mail 
Convention  promoted  last  June  by  the  packers  of 
Phillips  Delicious  Southern  Foods,  and  which  was 
listed  as  one  of  the  most  novel  campaign  ideas  in  the 
convention  field  of  1935. 

This  year  all  convention  wires,  illustrations,  sales 
conferences,  addresses  and  other  convention  features, 
were  delivered  by  corps  of  uniformed  Postal  mes¬ 
sengers,  all  acting  on  a  carefully  prearranged  schedule 
to  co-ordinate  the  activities  of  the  convention  at 
precisely  the  same  moment  in  every  city  from  coast 
to  coast. 

Dedicated  to  the  dissemination  of  information  con¬ 
cerning  the  creation,  marketing,  advertising  and  mer¬ 
chandising  of  the  Forty  Famous  Foods  packed  by  the 
Phillips  Company,  the  convention  featured  an  “Acres 
of  Diamonds’’  theme,  using  the  celebrated  lecture  of 
the  late  Dr.  Russell  H.  Conwell  as  a  sales  idea  for  the 
development  of  market  areas  by  intensive  cultivation. 

The  prelude  to  the  convention  was  a  series  of  three 
“teaser”  telegrams,  followed  by  a  fourth  “stimulator” 
in  which  was  enclosed  a  package  of  imitation  “dia¬ 
monds.”  The  convention,  listed  to  cover  a  period  of 
five  consecutive  days,  actually  covered  the  entire  month 
of  June — each  session  spaced  a  week  apart  to  permit 
convenient  exchanges  of  telegrams,  air-mail  and  regu¬ 
lar  mail  communication. 

The  convention  goals  in  the  two  dramatized  conven¬ 
tions  of  this  year  and  last  year  differed,  in  that  during 
the  Air-Mail  Convention  of  1935  delegates  were  asked 
to  produce  volume.  In  the  Acres  of  Diamonds  Tele¬ 
graph  Convention  this  year,  the  goal  was  variety. 
Representatives  were  urged  to  introduce  an  average  of 
at  least  five  new  Phillips  Delicious  varieties  to  every 
wholesaler  and  retailer  in  the  country. 

From  the  moment  the  convention  opened  on  June  1, 
until  the  final  click  of  the  telegraph  key  closing  the 
last  session,  the  main  offices  of  the  Phillips  Packing 
Company  were  swamped  with  an  avalanche  of  greet¬ 
ings,  congratulations  and  business  orders,  testifying 
to  the  success  of  the  first  national  wire  convention. 


up  to  1 60  Ears  a  Minute 


Here’s  the  pace-maker  for  the  entire 
corn  cannery! 

The  Peerless  Super  Husker  is  a  glut¬ 
ton  for  work.  It  will  easily  handle 
all  the  corn  two  operators  can  possi¬ 
bly  feed  it — ^it  husks  up  to  160  ears 
a  minute! 

And  —  regardless  of  the  variety  of 
corn  —  the  work  is  always  highly 
satisfactory  from  every  angle.  Mod¬ 
ernize  with 


PEERLESS  SUPER  HUSKERS 


and  watch  all  your  corn-canning 
operations  speed  up  to  a  point  you’ve 
always  desired  but  never  attained. 

The  coupon  below  will  bring  you 
complete  details  of  Peerless  Super 
Huskers. 

Modern  Canning  Equipment  for  All  Food  Products 


SPRAGUE-SELLS 


Division  of  Food  Machinery  Corp*n 

HOOPESTON  -  ILLINOIS 
MAIL  COUPON  TODAY! 


SPRAGUE-SELLS,  Hoopeston,  III. 
Please  send  me 

O  Full  details  of  the  Peerless  Super  Husker. 
I  I  Your  complete  General  Catalog  No.  200. 


Name. — 
Address. 


State. 
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CROP  REPORTS 

Condition  of  Canners*  Crops  As  Reported  Direct  by  Canners.  You  need 
this  kind  of  information.  Contribute  your  share  and  keep  this  column  up 
to  the  minute.  We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

CLAY  CITY,  IND.,  June  29,  1936 — Will  average  80  per 
cent  of  normal. 

CEDAR  RAPIDS,  IOWA,  June  30, 1936 — ^Wax  and  Green: 
Expect  to  start  packing  about  the  eighth  of  July.  Crop 
looking  good  but  leaf  hoppers  bothering  somewhat. 
Size  of  pack  depends  upon  weather  of  next  two  weeks. 

EAST  NEW  MARKET,  MD.,  June  25,  1936 — Crop  in 
good  shape. 

FAIRVIEW,  MO.,  June  29,  1936 — Green:  Burnt  up  for 
lack  of  moisture, 

HUNGERFORD,  PA.,  July  1,  1936 — Green  and  Wax 
Stringless:  Crop  growing  nicely  since  recent  rains 
which  have  helped  its  condition.  Acreage  normal. 
Mexican  Bean  Beetle  appearing  in  mostly  all  fields, 
but  not  as  yet  a  serious  factor.  Will  start  canning  next 
week.  Expect  normal  yields. 

PITTSVILLE,  WIS.,  June  29,  1936 — Stringless  Green 
and  Wax:  Same  acreage  as  for  1935  season.  While  we 
had  sufficient  moisture  to  germinate  our  seedings  and 
now  have  a  good  stand  of  the  early  seeded  beans,  we 
are  having  a  drought  condition  with  very  warm 
weather  and  should  we  not  receive  any  rains,  we  can¬ 
not  look  forward  to  anywhere  near  a  normal  crop.  It 
will  require  more  than  showers  to  replenish  the  soil 
moisture.  Would  say  that  crop  prospects  are  now  70 
per  cent  of  normal  and  with  continued  hot  weather 
and  drought,  this  percentage  will  be  reduced  daily.  We 
are  also  having  some  insect  damage  and  have  com¬ 
menced  spraying  and  dusting  our  later  plantings. 

CORN 

FOWLER,  IND.,  June  29,  1936 — Sugar:  Stands  are 
spotty  due  to  dry  weather  and  cut  worms.  We  estimate 
our  production  reduced  by  25  per  cent.  Sub-surface 
moisture  has  been  good  and  has  been  the  only  thing 
that  has  saved  the  crop.  Haven’t  had  a  rain  for  about 
two  months. 

CEDAR  RAPIDS,  IOWA,  June  30,  1936 — Sweet:  Looking 
good.  Could  use  rain  now,  but  not  suffering. 

CENTERVILLE,  IOWA,  June  29,  1936 — Growing  good 
now.  Crop  late  as  seed  did  not  grow  on  account  of  a 
weavel  working  in  grain,  causing  growers  to  replant. 


GILMAN,  IOWA,  June  29,  1936 — Sweet:  We  estimate 
our  prospect  for  crop  at  from  80  to  90  per  cent.  Acre¬ 
age  reduced  about  12  per  cent  from  last  year’s  planting. 
Having  very  hot  weather  but  not  suffering  on  account 
of  moisture  so  far,  but  rain  would  be  very  welcome. 

NORRIDGEWOCK,  ME.,  June  29,  1936 — We  are  packing 
only  Maine  Cream  Style  this  season  and  while  we  have 
our  usual  acreage,  our  corn  is  very  uneven  this  year 
and  the  weather  continues  very  cold  at  night,  so  growth 
is  retarded.  Must  have  a  long  packing  season  this  fall 
to  take  care  of  the  crop.  Hope  we  do  not  have  our 
usual  frosts  or  real  freeze. 

CELINA,  OHIO,  June  29,  1936 — Outlook  about  normal. 
Last  rain  fall  of  any  consequence  was  two  weeks  ago 
and  we  need  additional  moisture  at  this  time.  Crops  in 
Central  and  Southern  part  of  the  State  are  very  back¬ 
ward  and  have  not  had  any  rain  in  that  section  from 
four  to  six  weeks.  Considerable  of  our  late  plantings 
are  not  through  the  ground. 

DE  GRAFF,  OHIO,  June  30,  1936 — Spotted  germination 
on  account  of  dry  condition.  All  a  weather  proposition 
from  now  on  to  make  a  75  per  cent  yield. 

OLIVES 

CORNING,  CALIF.,  June  24,  1936 — Believe  this  year’s 
crop  will  be  about  50  per  cent  of  normal. 

PEAS 

CELINA,  OHIO,  June  29,  1936 — Our  pack  of  Alaskas 
completed  with  about  75  per  cent  of  normal  pack.  Will 
complete  our  Sweet  pack  sometime  this  week  and  ex¬ 
pect  to  have  a  normal  pack  in  this  territory. 

DE  GRAFF,  OHIO,  June  30,  1936 — Early  peas  finished 
with  about  75  per  cent  normal  yield.  Now  packing 
sweets.  Will  yield  about  same  proportion. 

PICKLES 

SOMERSET,  TEXAS,  June  24,  1936 — Condition  is  40 
per  cent. 

PIMIENTOS 

CLAY  CITY,  IND.,  June  29,  1936 — ^Will  average  80  per 
cent  of  normal.  We  have  been  growing  and  packing 
pimientos  for  the  past  15  years  and  quality  of  Indiana 
Pimientos  is  like  Indiana  tomatoes. 
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LANGSENKAMP  HOT-BREAK  SYSTEM  FOR  TOMATO  JUICE 

Will  Not  Put  Water  into  Your  Product 


UANCSeNK.AMP  STAlMLCSS^ 
STeCLTAt>iK.  FOR.  HOT  BRCAK. 
CQuiPPeO  IMITH  STAlNLCSS 
STCEL  COILS  AMD  AClTATQR. 
[MOTOfL  0(MWEM)AuTON\ArM 
TEMP£A.ATURe  COMTROL. 

D  AUTOM\ATtC  FILLlMC  SibMAl, 


Offering  a  Practical,  Efficient  Installation 
at  a  Most  Reasonable  Cost 

Tomato  juice  packers  who  prefer  a  hot -break  system  in  manu¬ 
facturing  will  welcome  this  new  Langsenkamp  equipment.  At  a 
most  reasonable  installation  cost  it  provides  a  hot-break  system 
for  making  a  product  that  will  meet  juice  standard  requirements, 
with  the  utmost  in  efficiency.  Tomatoes  are  broken  down  with 
CLOSED  steam  coils.  No  live  steam  comes  in  contact  with 
product.  All  parts  coming  in  contact  with  pro¬ 
duct  are  made  of  non-corrosive  metal. 

The  entire  system  is  scientifically  designed.  Operation,  to  a  great 
degree,  antomatic.  Tanks  of  Stainless  Steel  of  the  exceptional 
quality  construction  coming  from  Langsenkamp  shops.  Easy-Flo 
Stainless  Steel  Tubes  and  Connections  used  for  all  lines.  The  illus¬ 
tration  at  right  tells  the  story.  Write  for  detailed  specifications 
and  price. 

LANGSENKAMP  EQUIPMENT 
FOR  TOMATO  PRODUCTS 

No  equipment  will  give  the  satisfaction  in  service  or  the  depend-  ;  in-tcTioM  t.«h 
ability  in  performance  supplied  by  Indiana  Pulpers,  Finishers,  Juice 
Extractors,  Kook -More  Koils  and  cooking  units,  Indiana  Fillers  and 
other  equipment  for  tomato  products  manufacturers.  For  low  pro¬ 
duction  cost  on  high  quality  product  install  Langsenkamp  Equip¬ 
ment.  Write  or  wire  concerning  needs  ISOW!  Blue  Prints  with  complete  description  and  specifications  on  request. 

F.  H.  LANGSENKAMP  COMPANY,  Indianapolis,  Indiana 


lANCStMUAMP  €ASV-FLO^\ 
STAINUSS  STEU  TUBES  ) 
AND  COMMECTIOMS  USED  / 
THROU6HOUT..S«lllTAi^V.. 
EASY  TO  ERECT.. 


ftAACSENKAMP  STAlMLESS  STEEL 
I  TANK  FORPRCHEATiMC  JUICE. 

ALL  PARTS  COMUlC  IN  COMTACT 
WITH  PRODUCT  MON-LORRpStve. 
MOTOR  DRIVEN  ACITATOR. 
AUTOMATIC  TEMPERATURE 
CONTROL. AUTOMATIC  FiLLiNC 
SICMAL. HEATS  JUICE  TO  CORRECT 
[  PILLINC  TEMPERATURE 
I  MAINTAINS  LOW  AIR  CONTENT. 


%  Field  Hamper 
20  quarts 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Leeluirse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Ehirope. 


The  Kyler  LABELER  and  BOXER 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throushout, 
with  workins  P^ds  that  are  strong,  simple  and  accurate. 
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TOMATOES  HUNGERFORD,  PA.,  July  1,  1936 — Plants  set  to  the 

fields  late  indicate  low  yields.  Growing  nicely  since 
OMAHA,  ARK.,  June  30,  1936 — Condition  about  25  per  recent  rains.  Average  somewhat  reduced  in  this  sec- 
cent  of  normal.  Have  only  contracted  for  about  50  or  tion  on  both  contract  and  open  acreages. 


60  per  cent  of  normal  and  the  dry  weather  has  pre¬ 
vented  setting  of  at  least  half  of  the  plants.  If  the  dry 
weather  continues  for  10  days  longer  the  Ozarks  can 
be  counted  off  the  map.  Haven’t  had  a  good  rain 
since  May. 

CLAY  CITY,  IND.,  June  29,  1936 — Will  average  80  per 
cent  of  normal. 

FOWLER,  IND.,  June  29,  1936 — Early  plantings  doing 
well;  late  plantings  have  very  poor  stand  due  to  dry 
weather.  Normal  acreage  planted  but  poor  stands 
have  reduced  this  by  20  per  cent. 

MUNICE,  IND.,  June  29,  1936 — Earlier  plantings, 
about  60  per  cent  of  the  total  acreage,  appears  to  be 
doing  very  well.  However,  the  later  plantings  are 
from  fair  to  poor  on  account  of  dry  weather. 

REDKEY,  IND.,  June  26,  1936 — Acreage  95  per  cent 
of  last  two  years.  Condition  at  least  normal. 

CEDAR  RAPIDS,  IOWA,  June  30,  1936 — Ground  dry  at 
setting  time  but  plants  looking  good  now. 

CENTERVILLE,  IOWA,  June  29,  1936 — Have  contracted 
about  30  per  cent  of  last  year’s  acreage.  Prospects  are 
fair.  Having  fine  showers  and  warm  weather. 

COLUMBUS  JUNCTION,  IOWA,  June  25,  1936 — Looking 
fairly  good  in  this  section,  but  badly  in  need  of  rain. 

EAST  NEW  MARKET,  MD.,  June  25,  1936 — Acreage 
about  the  same.  Will  have  more  late  than  early  toma¬ 
toes  due  to  not  being  able  to  get  plants.  Crop  in  good 
shape. 

JESSUP,  MD.,  June  24,  1936 — Have  had  extreme 
drought,  which  in  itself  is  very  bad  at  this  time  when 
plants  are  supposed  to  be  making  progress,  but  as  a 
further  drawback,  there  have  been  strong  winds  which 
have  bruised  and  cut  the  stems.  Whether  this  damage 
from  cutting  will  prove  to  be  extensive  remains  to  be 
seen.  At  this  time  we  have  had  24  hours  of  light  rain 
which  was  not  continuous.  Ground  in  this  section  is 
far  from  being  wetted  to  any  depth.  Barring  any 
serious  damage  which  may  have  been  caused  by  the 
above  mentioned  wind,  which  has  been  continuous  for 
the  past  five  days,  believe  there  will  be  a  better  yield 
per  acre  than  1935.  However,  acreage  in  this  section 
has  been  greatly  reduced  as  compared  with  last  year. 

ADDISON,  MICH.,  June  30,  1936 — Have  100  acres;  95 
per  cent  stand.  Plants  looking  good ;  no  insects.  Have 
same  acreage  as  last  year  though  a  50  per  cent  better 
stand.  Had  the  first  rain  in  three  weeks  yesterday. 
However,  plants  do  not  seem  to  have  suffered  from  lack 
of  moisture. 

FAIRVIEW,  MO.,  June  29,  1936 — Condition  of  crop 
very  poor.  Acreage  75;  stand  75  per  cent. 

CELINA,  OHIO,  June  29,  1936 — Crop  outlook  is  about 
normal  in  this  particular  section. 

DE  GRAFF,  OHIO,  June  30, 1936— Only  fair  stand.  May 
or  may  not  make  a  good  yield. 


SAMOS,  VA.,  June  29,  1936 — There  are  no  tomatoes 
being  grown  in  this  community.  Drought  was  so  bad 
that  growers  could  not  get  seed  up.  Will  not  operate 
this  year. 

SCOTTSVILLE,  VA.,  June  30, 1936 — Acreage  one-fourth 
as  compared  with  1935.  Crop  will  be  cut  about  half 
throughout  this  section  as  we  are  suffering  from  the 
drought  and  lack  of  plants.  Crop  will  be  late,  if  we 
have  a  good  season  from  now  on. 

OROVILLE,  WASH.,  June  24, 1936— Crop  conditions  are 
excellent.  Acreage  a  little  above  normal  and  prospec¬ 
tive  yield  above  normal. 

FRUIT 

DAVENPORT,  FLA.,  June  29, 1936 — Grapefruit.  Expect 
a  normal  crop.  Oranges:  Crop  will  be  lighter  in  this 
section. 

DENNYSVILLE,  ME.,  June  24, 1936 — Blueberries:  Crop 
good. 

OROVILLE,  WASH.,  June  24,  1936 — Apricots,  Peaches 
and  Prunes:  Considerable  winter  injury;  so  much  so 
that  we  do  not  feel  it  worth  while  to  attempt  to  can 
these  items. 

NAVY  SEEKS  CANNED  FOOD  BIDS 

The  Bureau  of  Supplies  and  Accounts  of  the  Navy 
Department  is  asking  for  bids  on  jams,  mincemeat, 
Vienna  style  sausage,  and  catsup  for  delivery  at  vari¬ 
ous  East  and  West  Coast  points.  Copies  of  the  schedules 
on  which  to  submit  bids  may  be  obtained  from  the 
Bureau  in  Washington,  D.  C.  The  schedule  numbers 
and  dates  on  which  bids  will  be  opened  are  as  follows : 
Jams,  schedule  8179,  July  28;  mincemeat,  schedule 
8181,  August  4;  sausage,  schedule  8182,  August  18; 
catsup,  schedule  8183,  August  18. 

AUSTRALIA’S  CANNED  FRUIT  PRODUCTION 

According  to  the  Australian  Canned  Fruits  Control 
Board,  the  production  of  canned  apricots,  peaches  and 
pears  of  the  1936  season’s  pack  compares  with  that 
of  the  four  previous  seasons  as  follows: 

Apricots  Peaches  Pears 

Doz.  tins  Doz.  tins  Doz.  tins 


1932  .  364,141  1,064,073  879,912 

1933  .  447,238  2,566,778  1,059,342 

1934  .  458,631  1,598,313  798,090 

1935  .  548,723  2,202,873  999,527 

1936  .  758,870  2,067,215  1,616,773 


The  American  trade  commissioner  at  Sydney  reports 
that  a  record  tonnage  of  fruit,  exceeding  12,000,000 
cans  was  handled  by  the  Shepparton  Fruit  Preserving 
Company,  one  of  the  largest  canneries  in  Australia, 
during  the  1936  processing  season.  Consequently,  the 
plant  is  to  be  extended  at  a  cost  of  £25,000  before  the 
next  canning  season. 


PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and  Commission 

Gunned  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  U.  S.  A. 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  I  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Company,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 
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75%  Greater  Capacity  on  Graded  Beans 
With  the  CRCO  FANCIPAK  GREEN  BEAN  SNIPPER 


Greater  capacity  .  .  .  positive  shearins  action  .  .  .  85%  less  wearins 

parts  in  the  hnife  mechanism  .  .  .  greater  and  more  uniform  flow  thru  the 

spiral  channel — all  making  the  most  outstanding  Bean  Snipper  on  the  market  to¬ 
day.  Canners  who  are  now  using  older  methods  for  graded  beans  should  in¬ 
vestigate  the  CRCO  FANCIPAK  SNIPPER  at  once. 

CHISHOLM-RYDER  COMPANY,  Niagara  Falls,  N.  Y. 

Chisholm-Ryder  Sales  Corp.  Jas.  Q.  Leavitt  A  C*.  Chiriiolm-Ryder  Sales  Corp.  A.  K.  Robins  &  Co..  Inc.  Chisholm-Ryder  Co 

Coinmbns.  Win. _ Ogden.  Utah _ Seattle.  Wash. _ Baltimore.  Md.  Niagara  Falls.  Canada 
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GROUP  SALES  PLAN 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


ADVERTISING  practice  usually  follows  trends.  In 
many  instances  it  also  goes  to  extremes.  An 
/  \  advertiser  does  a  good  job  along  certain  lines, 

imitators  follow  this  lead,  one  attempts  to  outdo 
another  and  soon  we  see  perfectly  good  advertising 
themes  run  into  the  ground  because  they  have  been  too 
widely  used. 

A  few  years  ago  brave  spirits  started  advertising 
associated  items,  one  manufacturer  after  another  fol¬ 
lowed  such  a  lead  until  you  could  hardly  enter  any 
leading  grocery  store  and  not  see  a  number  of  arrange¬ 
ments  of  advertising  material  all  advertising  items 
supposed  to  be  sold  in  conjunction  with  that  holding  a 
leading  place  on  the  piece  of  material  supplied  by  the 
manufacturer.  We  all  know  enough  of  anything  is 
too  much! 

A  few  national  advertisers  outstripped  the  rest  in 
furnishing  such  material  until  advertisers  using  any 
at  all  looked  only  for  the  most  elaborate  and  expensive 
material  to  be  had.  A  great  deal  was  wasted  as  always 
and  you  may  reasonably  expect  to  see  much  less  of  this 
support  in  the  future  than  you  have  seen  in  the  past 
except  for  one  possible  happening.  Should  the 
Robinson-Patman  law  be  strictly  interpreted  for  a 
while  at  least,  such  advertising  support  of  bona  fide 
voluntary  advertising  groups  of  retail  grocers  will  be 
more  in  vogue  than  ever.  If  this  outcome  does  not 
materialize  you  may  do  as  some  observing  manufac¬ 
turers  are  doing  and  adapt  the  group  sales  idea  pro¬ 
motion  to  your  product  and  financial  means. 

Understand,  the  group  sales  plan  is  ideal  from  the 
standpoint  of  the  distributor  who  uses  it  as  aggres¬ 
sively  as  possible.  It  moves  warehouse  stocks  as  noth¬ 
ing  else  will.  It  provides  easily  followed  suggestions 
as  to  complete  window  and  floor  displays,  it  fits  in  well 
with  the  plan  of  mass  selling  which,  too,  is  moving 
goods  in  volume  at  retail.  Counter  display  cards  with 
easelbacks  and  a  pocket  for  heading  of  recipe  leaf¬ 
lets  are  ideal  for  the  promotion  of  group  sales  of  re¬ 
lated  items  in  the  average  retail  grocers  stocks. 

These  counter  display  cards  may  be  attractively 
made  up  in  screen  process,  lithographed  or  prepared 
in  other  up-to-date  ways  known  to  all  advertising  men. 
Lithography  lends  itself  admirably  to  the  presentation 
of  appetite  appeal  in  cooked  foods  and  you  will  prob¬ 
ably  do  best  to  use  it  in  making  your  counter  display 
card.  The  pocket  for  the  recipe  leaflets  is  necessary 
as  are  the  leaflets  themselves.  By  their  use  you  get 


your  product  story  over  to  the  reader  while  your  dis¬ 
play  features  articles  common  to  the  grocers  stock  and 
among  which  yours  should  not  stand  out  particularly. 
Perhaps  you  may  print  it  in  type  a  little  more  bold 
than  the  rest,  but  even  here  you  need  only  to  have  it 
set  in  type  of  a  different  face  than  that  used  for  the 
remainder  of  the  items  shown  on  the  card  to  set  it 
apart  from  the  others. 

When  once  these  counter  display  cards  have  been 
secured,  distribution  to  the  retail  trade  comes  next  on 
the  schedule.  If  you  have  a  sales  force  you  have  no 
problem  in  connection  with  the  placing  of  the  cards 
where  they  will  do  the  most  good  in  stores.  If  your 
brokers  have  retail  men  covering  the  trade  they  will 
no  doubt  do  all  they  can  toward  getting  prominent 
position  in  retail  stores  for  your  advertising  material. 
An  advertising  schedule  in  grocers’  trade  papers  call¬ 
ing  attention  to  the  available  material  will  expedite 
movement  considerable.  If  you  do  not  care  to  include 
a  piece  with  each  case  or  say,  five  cases  shipped,  you 
may  at  least  place  in  every  case  of  goods  a  leaflet  de¬ 
scribing  your  advertising  material  and  offering  to  send 
it  to  all  who  may  be  interested.  Of  course,  if  you  are 
working  through  voluntary  co-operative  advertising 
groups  you  will  advise  them  fully  of  what  you  have  to 
help  them  move  your  goods,  and  supply  them  with  the 
amount  needed  for  all  their  stores. 

In  some  cases  you  will  be  able  to  secure  the  co-opera¬ 
tion  of  other  manufacturers  whose  products  are  men¬ 
tioned  on  your  mass  counter  display  card.  More  and 
more  of  these  hook-ups  are  being  formed  to  the  mutual 
advantage  of  all  parties  concerned.  Try  and  work  out 
a  combination  or  two  yourself.  If  you,  as  a  cherry 
canner,  arrange  to  have  splendid  counter  display  card 
prepared  ^which  will  advertise  the  use  of  canned 
cherries  for  pie  or  other  pastry  making,  do  all  you  can 
toward  securing  the  co-operation  in  distribution  of  a 
flour  miller  or  the  manufacturer  of  some  lard  substi¬ 
tute.  If  successful  they  may  carry  a  portion  of  the 
expense  entailed  or  they  will  at  least  arrange  to  have 
their  men  assist  in  distribution  of  the  card.  A  lot  of 
plans  varrying  in  some  degree  from  these  limited 
suggestions  may  be  worked  out. 

The  Robinson-Patman  bill  is  a  law  as  this  is  being 
written,  but  only  a  brave  spirit  indeed  would  dare 
predict  how  faithfully  or  how  long  it  will  be  enforced. 
Meanwhile,  sound  advertising  support  is  never  out  of 
place  on  the  part  of  any  canner.  The  supplying  of  ad¬ 
vertising  helps  is  a  legitimate  function  of  any  merchan- 
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dising  service  to  customers,  therefore,  you  will  do 
well  to  adopt  some  plan  such  as  suggested  thus  far  in 
this  article. 

If  you  scoff  at  spending  money  for  advertising  helps, 
if  you  feel  your  limited  funds  will  not  permit  it,  let  me 
quote  broadly  from  a  telegram  received  from  a  field 
broker  by  a  leading  distributor.  Understand,  the  items 
in  question  have  been  changed,  the  wording  is  changed, 
but  the  intent  of  the  wire  is  readily  apparent.  The 
quotation  follows: 

“We  quote  for  immediate  shipment  several 
hundred  cases  two’s  “pumpkin”  at  eighty  cents. 
Stop.  We  firmly  believe  the  price  will  go  to 
seventy-five  cents  or  lower  within  thirty  days. 
Stop.  We  suggest  you  wire  us  with  privilege  to 
hold  until  covered  firm  offer  for  two  hundred  cases 
at  last  mentioned  figure.” 

The  buyer  to  whom  the  wire  was  addressed  said  it 
was  a  funny  telegram,  one  of  the  funniest  he  had  ever 
received.  If  he  had  been  a  canner  holding  a  thousand 
cases  of  two’s  “pumpkin”  he  would  have  cried  or 
sworn,  depending  on  his  temperament. 

Canners,  can’t  you  realize  we  do  not  write  reams 
and  reams  of  copy  advising  substantial,  consistent  ad¬ 
vertising  and  merchandising  support  of  brands  because 
we  have  a  selfish  interest  in  getting  you  to  act  along 
the  lines  pointed  out?  Can’t  you  see  for  yourselves 
that  your  only  salvation  against  starvation  prices  for 
your  packs  is  the  establishment  of  consumer  demand 
for  your  brands  ?  Suppose  you  were  one  of  two  canners 
in  your  State  holding  two’s  “pumpkin” ;  suppose  you 
had  been  supplying  advertising  support  of  your  brand, 
suppose  you  had  been  working  with  several  co-opera¬ 
tive  advertising  groups  of  retailers  and  were  willing 
to  work  with  them  again.  Suppose  on  the  other  hand 
your  neighbor  had  never  done  anything  of  the  sort. 
Which  of  you  would  have  been  most  apt  to  accepted  the 
seventy-five  cent  offer  for  a  block  of  “pumpkin”?  You 
know  well  if  you  had  been  advertising  your  brand,  if 
you  felt  confident  you  might  move  it  in  the  trade 
channels  through  which  your  pack  passed  last  year, 
you  would  have  held  out  for  the  eighty  cent  base  price. 
If  your  neighbor  is  still  working  on  the  age-old  theory 
of  devil  take  the  principle,  get  the  order,  that  he  would 
have  confirmed  first. 

You  need  not  accept  the  idea  developed  here  of  a 
mass  counter  display  card ;  you  may  need  to  only  mail 
blotters  monthly  to  a  selected  list  of  buyers ;  you  may 
start  your  advertising  efforts  in  any  one  of  countless 
ways  known  to  advertising  men  and  merchandisers, 
but  your  start  along  constructive  lines  will  stiffen  your 
backbone  against  snide  offers  for  your  pack  as  nothing 
else  will.  Remember  that  outstanding  leaders  in  the 
food  field  today  do  not  allow  anything  for  advertising 
to  even  the  chain  stores  or  the  best  managed  of  volun¬ 
taries.  They  do  advertise  their  products  liberally,  they 
do  treat  all  customers  alike  and  they  do  get  a  price  for 
their  merchandise.  You  can  do  the  same  if  you  will 
only  start  to  merchandise  your  packs.  Your  sales  and 
profits  will  increase  as  you  do! 


WHERE  STAMINA  COUNTS 
Tou  Gan  DEPEND  on  A  UPORTE 


Look  at  the  Edge 
and  BE  SURE  IT’S 
A  LA PORTE 


Geared  to  the  pressure  of  PEAK  Production,  La  Porte  Sanitary  Flex¬ 
ible  Steel  Conveyor  Belts  are  moving  products  down  the  production 
line  in  hundreds  of  factories  where  Speed  and  Dependability  are 
vital  to  economical  production. 

This  remarkable  belt  will  not  stretch,  jump  cogs,  nor  slip  on  driving 
drums.  It  has  uniform  strength  at  every  point  -  ample  to  meet  the 
stress  of  prolonged  overloads  when  a  failure  would  be  very 
costly.  Repairs  are  simply  and  quickly  made. 

Its  smooth,  galvanized  surface  resists  beat,  acid  and  cor¬ 
rosion.  There  are  no  fibrous  or  porous  surfaces  to  harbor 
germs.  Easily  sterilized  with  steam  or  boiling  water. 

Investigate  this  improved  Conveyor  Belt  that  will  SPEED 
Up  Your  Production  and  LOWER  Your  Production 
COSTS,  Now! 


LA  PORTE  MAT  &  MFC.  CO. 

307  Brighton  Street  LA  PORTE.  INDIANA 


LA  PORTE 
FLEXIBLE 
LONG 
WEARING 

STEEL 

CONVEYOR 

BELTS 


This  Year  Use — 

CERTIFIED  TOMATO  PLANTS 

Grown  from  the  Distinguished 

STOKES  MASTER  MARGLOBE 

Many  of  the  high  yielding  acreages  of  the  past 
season  were  the  product  of  these  plants.  They 
carry  an  authentic  record  for  heavy  yields  of 
high  quality  fruit.  Without  this  combination 
you  had  better  not  grow  tomatoes.  These  are 
not  times  to  risk  poor  crops  by  the  use  of  plants 
of  doubtful  origin.  These  plants  cost  no  more 
than  ordinary  strains.  We  shall  be  glad  to  help 
you  locale  them  among  the  Georgia  growers. 

On  account  of  prevailing  conditions  we  advise 
early  reservations. 

FRANCIS  C.  STOKES  &  CO.,  INC. 

Tomato  Soed  Brmedora  and  Growort 

Moorestown,  New  Jereey 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 


ANOTHER  ATTACK 

ORPORATE  chain  grocery  systems  which,  theo¬ 
retically  at  least,  received  well  nigh  a  death 
blow  with  enactment  by  Congress  of  anti- 
discrimination  amendments  to  the  Clayton  Act  are  still 
apparently  feared  by  some  independent  distributors  of 
grocery  products. 

Having  slain  one  “monopoly”  threat  with  enactment 
of  the  recent  fair  trade  law,  retailers  are  now  seeking 
to  halter  the  chains  from  another  angle.  This  latest 
onslaught  comes  in  the  form  of  a  resolution  adopted  by 
the  National  Association  of  Retail  Grocers  at  its  Dallas 
meeting  last  week,  reading  as  follows : 

“WHEREAS  individualism  in  business  is  daily 
endangered  because  of  the  monopolistic  tendencies 
of  chain  store  distribution,  and 

WHEREAS  chain  store  operators,  not  satisfied 
with  their  attempt  to  control  retail  food  distribu¬ 
tion,  have  entered  into  and  now  are  fast  develop¬ 
ing  further  monopolistic  tendencies  in  the  whole¬ 
sale  distribution  and  manufacturing  of  food 
products  thereby  creating  further  monopolies  to 
the  detriment  of  the  American  consuming  public 
and  individual  merchants  alike;  and 

WHEREAS  investigation  of  their  operating 
methods  by  Government  agencies  would  disclose 
the  aforesaid  evils  of  such  monopolistic  food 
manufacturing  and  distribution  and  would  further 
disclose  the  necessary  control  for  the  protection  of 
individualism  against  monopoly, 

THEREFORE,  BE  IT  RESOLVED  that  the 
39th  convention  of  the  National  Association  of 
Retail  Grocers,  assembled  in  Dallas,  June  22  to  25, 
does  hereby  instruct  the  National  Association  and 
its  executive  officers  to  use  their  best  efforts  to 
bring  about  an  investigation  of  the  activities  of 
chain  stores  and  their  interlocking  control,  both  of 
wholesale  and  manufacturing  units,  and 

BE  IT  FURTHER  RESOLVED  that  upon  com¬ 
pletion  of  the  investigation,  the  National  Associa¬ 
tion  lend  its  every  effort  for  the  passage  of  neces¬ 
sary  legislation  for  the  restriction  and  abolishment 
of  such  monopolistic  tendencies  and  effectuate 
governmental  regulations  to  the  best  interests  of 
the  consuming  public  and  the  individual  merchants 
of  America.” 

Just  how  far  the  retailers  will  get  in  this  further 
effort  to  assail  chains  is  uncertain,  but  the  outcome  of 
the  newest  drive  presents  interesting  possibilities. 


TAXING  THE  CHAINS 

HE  wisdom  of  pushing  a  campaign  of  chain  store 
taxation  through  state  legislation,  more  than  once 
the  subject  of  discussion  among  retail  grocers,  as 
well  as  wholesalers,  is  once  again  coming  in  for  con¬ 
siderable  attention  in  trade  circles. 

There  has  been  a  growing  feeling  among  independent 
grocery  distributors  in  recent  months  that  punitive 
tax  measures  against  the  chains  are  all  too  apt  to 
boomerang  in  the  form  of  generally  increased  taxation 
for  all  types  of  stores.  Wholesale  and  retail  grocers 
identified  with  voluntary  chain  groups  are  particularly 
apprehensive  in  this  respect.  Nevertheless,  the  re¬ 
tailers’  national  association  of  last  week’s  convention 
endorsed  a  chain  taxation  legislative  program. 

The  first  definite  evidence  of  sentiment  in  this  direc¬ 
tion  was  afforded  recently,  when  representatives  of 
independent  wholesale  and  retail  grocers  joined  with 
corporate  chain  interests  in  opposing  enactment  of  a 
chain  store  tax  law  in  Pennsylvania. 

More  than  20  states  now  have  chain  store  tax  laws. 
With  a  possible  few  exceptions,  none  of  these  statutes 
are  laws  for  revenue,  but  have  for  their  real  purpose 
the  placing  of  burdens  on  corporate  chain  operation. 

At  the  moment,  the  chain  store  tax  battle  in  Cali¬ 
fornia  is  holding  the  industry’s  attention.  The  Cali¬ 
fornia  Legislature  passed  such  a  statute  last  year,  but 
the  chains  succeeded  in  having  operation  of  the  law 
deferred  pending  a  referendum  vote  on  the  issue  at  the 
polls  this  November.  Both  the  corporate  groups  and 
the  independent  retailers  in  California  are  now  waging 
a  determined  campaign  to  line  up  popular  support  for 
their  respective  causes,  with  the  ultimate  outcome,  at 
the  moment,  appearing  to  be  a  toss-up.  The  fate  of 
the  California  measure,  with  the  consumers  for  the 
first  time  acting  as  a  “jury”  on  such  tax  measures,  will 
probably  have  an  important  bearing  on  future  anti¬ 
chain  legislative  trends  in  many  states  which  have  not 
as  yet  tackled  this  issue  in  their  legislatures. 

STATE  FAIR  TRADE  LAWS 

ITH  “constitutionality”  now  a  by-word  with 
the  average  layman,  the  grocery  trade  is  await¬ 
ing  with  interest  action  by  the  United  States 
Supreme  Court  in  its  consideration  of  the  California 
Unfair  Trade  Practices  Act,  which  is  now  under  review 
by  the  high  court. 

The  California  statute  has  been  used  as  a  model  for 
similar  laws  in  several  other  states — several  of  which 
have  already  been  declared  unconstitutional. 

California’s  law,  however,  met  a  different  fate  in  the 
State  courts,  the  California  Supreme  Court  holding 
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Why  Pack  entirely  by  hand? 


When  a  “MASTER  BUILT”  Filler,  with  one  operator,  will  fill  faster 
than  5  persons  packing  entirely  by  hand — With  the  aid  of  our  machine 
your  product  will  possess  a  High-Grade,  Hand  Packed  Quality. 


CAN  BE  FURNISHED  WITH 
ADJUSTABLE  FILLING 
HOPPER— THEN  GRAVITY  DOES 
95%  OF  THE  JOB. 


FURNISHED  WITH  FLAT  TOP  OR 
RECESSED  BOWL  TOP,  EASILY 
REMOVED  AND  CHANGED 
FOR  VARIOUS  SIZES  OF  CANS. 


Our  Hand  Pack  Filler  is  used  on  a  large  variety  of  Fruits  and  vegetables,  String 
Beans,  Tomatoes,  Beets,  Berries,  including  Kraut.  It  is  simple  in  construction — 
like  all  of  our  Master  Built  Machinery — and  above  all,  reasonably  priced. 


How  can  you  be  without  one?  For  what  Commodity 
could  you  use  one?  Perhaps  you  have  a  problem  that  we 
can  help  you  solve — If  so,  please  communicate  with  us. 
Complete  Stock  of  All  Sizes  Carried. 


HANSEN  CANNING  MACHINERY  CORPORATION 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 


CEDARBURG,  WISCONSIN,  U.S.A. 


Intermountain  Representative : 
JAMES  Q.  LEAVITT  COMPANY 
1955  1st  Avenue  South.  Seattle,  Washington 
Also  1523  Twenty-seventh  St.,  Ogden,  Utah 


You  Wouldn’t  Put  a 
Ford  Part  in  a 
Rolls  Royce! 

The  same  thing  applies  to  your 
graders.  We  design  and  build  our 
machines  better  and  suggest  that  you 
get  genuine  repair  parts  for  them. 

Use  Sindair-Scott  parts  for  Sindair- 
Scott  Company’s  graders, 

THE  SINCLAIR-SCOTT  CO. 

The  Original  Grader  House 

BALTIMORE  «  MARYLAND 


MODERN 

DESIGNS 

to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANY 


INCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS’ 

BEDFORD  VIRGINIA 
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that  “the  object  sought  to  be  attained  is  clearly  within 
the  sphere  of  State  regulation,  and  the  means  provided 
in  the  statute  is  neither  arbitrary  nor  discriminatory.” 

The  principal  objective  of  the  California  act,  as  has 
been  the  case  with  similar  statutes  in  other  states,  has 
been  a  legalized  drive  against  loss-leader  selling. 

California  retailers,  who  sponsored  the  act,  have  had 
an  uphill  battle  since  its  enactment,  but  have  won  out 
in  court  and  have  secured  considerable  co-operation 
from  manufacturers  in  making  the  act  effective. 
Manufacturers  generally,  because  of  the  interstate 
character  of  their  operations,  have  been  reluctant  to 
co-operative  in  the  operation  of  state  fair  trade  acts, 
however,  and  the  pending  Supreme  Court  ruling  on 
the  California  statute,  therefore,  will  have  a  vital  bear¬ 
ing  on  the  future  trend  toward  legislation  of  this 
nature. 

While  below-cost  selling  in  California  has  not  been 
entirely  stopped,  the  retail  grocery  trade  of  that  state 
has  been  successful  in  minimizing  trade  disturbances 
arising  from  this  practice  to  a  considerable  extent  since 
the  enactment  of  the  Unfair  Practices  Act  and  com¬ 
panion  Fair  Trade  Act  by  the  State  Legislature  last 
year. 

CANADA  EXPORTING  CANNED  TOMATOES 

CANADIAN  tomato  canners  became  factors  in 
the  export  market  for  the  first  time  last  year, 
according  to  “Canadian  Grocer,”  which  reports 
as  follows: 

“There  has  been  some  doubt  in  the  minds  of  a  num¬ 
ber  of  canners  as  to  what  are  included  under  ‘canned 
tomatoes’  insofar  as  exports  are  concerned.  Until  a 
year  or  so  ago  this  term  included  tomato  catsup,  tomato 
juice,  paste,  pulp,  and  puree,  as  well  as  canned 
tomatoes. 

“On  account  of  the  uncertainty,  some  were  not  sure 
whether  recent  figures  showing  exports  of  canned  to¬ 
matoes  during  1935  approximately  380,000  cases  were 
or  were  not  correct.  Canadian  Grocer  took  the  matter 
up  with  the  Fruit  Commissioner’s  Branch  of  the  De¬ 
partment  of  Agriculture  to  find  out  definitely.  F.  J. 
Perry,  seniour  fruit  and  vegetable  inspector,  points  out 
that  under  the  item  ‘tomatoes’  the  Department  includes 
only  canned  tomatoes  and  there  are  separate  items  for 
tomato  pulp,  tomato  puree,  etc. 

“He  has  submitted  statistics  showing  that  for  the 
calendar  year  ending  December  31,  last,  exports  of 
Canadian  tomatoes  amounted  to  387,113  cases,  of 
which  327,776  went  to  Great  Britain.  The  United 
States  took  44,562  cases  and  Newfoundland  8,812 ;  the 
West  Indies,  2,893,  and  the  balance  was  divided  among 
South  Africa,  Asia,  Australia,  New  Zealand,  St.  Pierre 
and  Miquelon,  and  South  America. 

“In  1935  canned  tomato  production  was  some  500,- 
000  cases  under  the  previous  year,  and  as  the  exports 
to  the  Old  Country  were  pretty  much  all  found  busi¬ 
ness,  it  meant  that  the  domestic  trade  has  had  to  get 
along  with  some  800,000  cases  less  than  in  1934.” 


Your  Seed  is  Your  Fortune 

Good  Leonard  Seed — Fine  quality  in  the  can 

CONTRACT  NOW 

PEAS,  BEANS,  CORN,  CUCUMBER,  TOMATO 

and  Other  Seeds  for  the  Canner. 

LEONARD  SEED  COMPANY 

CHICAGO 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 


MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 


MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 


Write  for  Catalogue  and  further  particulars 


MORRAL  LABELING  MACHINE 
and  other  machinery 


MORRAL  BROTHERS,  Morral,  Ohio 


All  the  latest  data 


FORMULAE  —  COOKING  TIMES 
COOKING  TEMPERATURES 


are  included  in  the  new  6th  (1936)  edition  of 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
20  S.  Gay  Street 
Baltimore,  Md. 


NEW  IMPROVED  BASKET 

will  last  a  season  or  more  longer 

At  No  Extra  Cost 


Write  for  Samples  and  "Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


The  Whole  Industry 


CANNERS 

BROKERS 

WHOLESALE  GROCERS 
MACHINERY  and  SUPPLYMEN 


Daily  Use 

THE  ALMANAC 


oF  The  Cannins  Industry 


for  all  questions  pertaining 
to  Canned  Foods.  The 
Almanac  is  the  recognized, 
official  compilation  of  this 
industry’s  Laws,  Regula¬ 
tions,  Prices  and  statistics, 
all  under  one  cover  for 
quick  reference. 

To  assure  delivery  order 

Extra  copies  now  $1,^^  each 


Some  of  the  Contents; 

Food  Law  Regulations 
Cut-Out  Weights 
Label  Requirements 
Weight  Statement  for  Labels 
Can  Sizes 

U.  S.  Grades,  Canned  Foods 
(for  grade  determination) 

U.  S.  Grading  Stations 
Cal.  Canned  Fruit  Grades 
Pack  Statistics 
Selling  Price  Range  during 
1935 

Prices  on  Staples  back  to  1890 
Census  of  Canned  Foods 
Acreage,  Yields  and  Value  by 
States,  all  crops 
Canning  Season,  all  sections 
Arbitration  Committees 
Box  Specifications 
All  Canners  Associations 
And  much  more 


Compiled  and  Published  by 

THE  CANNING  TRADE 

Baltimore,  Maryland 
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help  yourself  to  this 

EXTRA  PROTECTION 


No  one  condones  seams  that  are  loose  or  open. 
But  under  the  pressure  of  packing  a  seasonal 
crop  seamer  roll  adjustments  and  wear  may  be 
overlooked.  Seams  too  loose  or  too  tight  may 
result,  and  then  the  extra  protection  of  Darex 
Lining  Compound  proves  its  real  worth. 

Darex  Compound  was  not  a  chance  finding.  It 
was  developed  in  our  laboratories,  which  boast 


of  trained  man-power  possessing  over  138  man- 
years  experience  in  can  sealing  compounds.  It 
was  tested  on  250,000  ends  under  packing  con¬ 
ditions  that  paralleled  the  severest  commercial 
conditions.  It  was  given  factory  tests  on  a  wide 
variety  of  products,  with  the  results  watched  for 
two  years  before  we  felt  justified  in  offering  it 
generally  to  the  trade  .  .  .  and  has  now  been 
confirmed  by  actual  usage  in  the  field  on  over 
16,000,000,000  can  ends. 

You,  too,  can  help  yourself  to  the  extra  protec¬ 
tion  of  Darex  Lining  Compound. 

DEWEY  &  ALMY  CHEM.  CO. 

CAMBRIDGE  OAKLAND  MONTREAL 


YOU  need — 

this  NEW  book/ 

In  all  probability  your  times  and  processes  are  entirely  right,  but  it  is  very 
comforting  to  know  that  they  are.  Good  business  and  caution  prompt  a 
careful  checking — now,  before  the  season  comes  on. 

You  overhaul  the  machinery,  test  thermometers  and  guages — when  did 
you  last  check  your  methods  to  see  that  they  are  in  line  with  the  latest  and 
best  (safest)  procedures? 

$10.^  invested  now  may  save  you  thousands  of  dollars  in  losses,  maintain 
—  or  possibly  help  raise — the  quality,  and  preserve  reputation! 

BE  SURE  YOU’RE  RIGHT! 

ORDER  YOUR  COPY 

“A  Complete  Course  In  Canning” 

6th  Edition 

Published  and  Copyrighted  by 

Price  $10.00  postpaid  THE  CANNING  TRADE 

BALTIMORE,  MD. 

EVERY  CANNER  -  PRESERVER  -  CONDIMENT  MAKER  -  FOOD  EXPERT  and  HOME  ECONOMICS  TEACHER  -  NEEDS  IT 


No  copies  on  approval.  Formulae 
are  in  the  nature  of  secrets,  and 
secrets  cannot  be  submitted  on  ap¬ 
proved. 
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THE  MARKETS 

(N  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


Breach  in  the  Solid  Wall  of  United  Buying? — Chance  to  Ad¬ 
vance  Restored — Corn  Advanced — Most  Items  Stronger — The 
Crop  Situation. 

WATCH — This  should  be  hardly  breathed,  pos¬ 
sibly  hardly  even  thought,  and  certainly  not 
outloud,  but  it  looks  like  the  passage  of  that 
Robinson-Patman  law  has  done  more  than  just  stop 
unfair  discounts,  unfair  selling,  as  great  a  step  for¬ 
ward  as  that  is.  The  phenomina  of  too  low  prices  hold¬ 
ing  steady  in  the  face  of  excessive  demand,  and  the 
resultant  exhaustion  of  stocks — the  abnormality  in  the 
rules  of  trading,  which  this  is — we  are  almost  led  to 
believe  is  breaking  up,  passing.  Everyone  seems  set 
upon  abiding  with  the  mandates  of  the  law:  no  dis¬ 
counts  whatsoever  except  the  usual  cash  terms;  no 
brokerage  to  anyone  except  the  broker  who  actually 
earned  it  in  selling  for  the  principle;  no  division  of 
brokerage  with  buyers  under  any  guise  assumed.  That 
means  a  saving  to  sellers  of  what  may  easily  be  their 
entire  profit,  and  by  the  same  token  it  means  higher 
costs  to  the  buyers  by  from  2  per  cent  to  as  much  as 
10  per  cent.  If  the  sellers  do  not  take  advantage  of 
this — well,  they  ought  to  be  prosecuted  to  the  extent 
of  the  law,  though  it  might  be  more  charitable  to  lock 
them  up  in  insane  asylums.  But  why  do  we  say  there 
seems  to  be  good  chance  to  actually  advance  canned 
foods  prices,  as  they  were  fully  entitled  to  advance  long 
ago,  and  after  the  most  unique  year  in  selling  in  all 
history  ? 

The  answer  is  that  there  has  been  a  drive  this  week 
to  buy  canned  corn.  Less  noticeable  are  other  drives 
to  get  a  good  share  of  the  vanishing  supplies,  but  about 
corn,  read,  from  a  live-wire  central  western  canner, 
under  date  of  June  30th: 

“Since  writing  you  yesterday  I  have  contacted 
quite  a  number  of  markets  and  brokers,  and  find 
that  standard  white  corn  over  the  week-end  has 
taken  a  very  sudden  advance.  The  market  is 
strong  at  721/2  cents  per  dozen  factory,  with  a  very 
few  lots  available  at  a  minimum  of  70  cents.” 

That  is  not  rumor,  it  is  fact.  And  if  the  buyers  find 
that  necessary  in  the  case  of  corn  it  must  be  even  more 
necessary  in  the  case  of  canned  peas,  of  tomatoes,  of 
stringless  beans — of  the  whole  line  of  canned  foods  to 
and  including  the  canned  fish  items.  A  breach  in  the 
solid  wall  of  united  buying  has  been  made;  let’s  hope 
it  breaks  wide  open  and  normal  marketing  conditions, 
based  upon  supply  and  demand,  once  more  set  in.  Last 
week  we  told  you  to  advance  your  prices  at  least  10 
cents  per  dozen,  on  spots  and  futures  (for  futures  are 


even  more  dangerous  than  spots,  the  outlook  for  crops 
is  so  dark) .  Do  that ;  stick  to  it,  and  you  will  win  out. 
Study  the  market  pages;  take  the  “highs”  there  as 
your  basic  minimum,  add  the  10  cents  or  more,  and 
don’t  let  anyone  take  the  goods  away  from  you  for  a 
cent  less.  They  are  not  going  to  “give”  you  a  profit ; 
you  must  fight  for  it. 

CROPS — And  now  to  the  really  important  matter, 
the  crop  condition.  Entering  July  we  can  but  expect 
extreme  heat,  and  except  for  dashing,  trouble-making 
thunderstorms,  little  or  no  rain — heat  and  drought  on 
present  weakened  crops ! 

You  men  out  in  the  field  know  what  the  light  sprink¬ 
lings  of  rain  had  in  the  past  fortnight  mean;  as  a 
matter  of  fact  it  is  surprising  how  well  the  crops  have 
responded  to  the  little  moisture.  With  rare  exceptions 
the  sprinkling  has  been  like  that  given  by  a  delicate 
lady,  with  a  tiny  watering  can,  “watering”  her  flowers 
in  the  garden — ^hardly  enough  to  lay  the  dust,  and  yet 
crops  have  struggled  through. 

The  most  recent  report  of  the  Government  crop  re¬ 
porting  bureau,  received  today,  dated  June  24th  and 
recording  conditions  as  of  June  15th,  says:  . 

SNAP  BEANS — Acreage  increase  over  ’35,  4.6  per 
cent,  the  fifth  successive  increase  in  this  product  for 
canning.  But  this  year’s  increase  is  mainly  in  the 
South:  Arkansas,  56  per  cent;  South  Carolina  43  per 
cent ;  Tennessee  33  per  cent,  and  Louisiana  21  per  cent. 
The  last  named  State  has  completed  its  bean  pack  with 
about  60  per  cent  normal;  all  the  other  states  men¬ 
tioned  have  been  suffering,  and  are  suffering,  from 
severe  drought.  Not  much  doubt  but  that  the  slight 
increase  indicated  in  the  total  acreage  will  be  wiped 
out,  and  a  considerable  deficit  established  in  its  stead. 

But  this  canned  product  has  been  the  one,  sole  item 
to  defeat  the  united  buyers,  having  scored  better  price 
advances  than  any  other  canned  food,  and  it  can,  there¬ 
fore,  be  counted  upon  to  do  all  in  its  power  to  get  out 
good  packs.  If  the  canners  will  but  carefully  guard 
the  quality  in  this  effort — ^and  so  far  that  has  been 
done — all  will  be  well. 

PEAS — As  of  June  15  the  indicated  production 
(mark  that,  not  acreage)  was  14  per  cent  below  the 
production  of  ’35 ;  in  other  words,  they  look  for  229,120 
tons  where  last  season  there  were  265,090  tons.  If 
their  expectations  materialize  this  will  mean  a  reduc¬ 
tion  of  just  about  4,000,000  cases  in  the  total  pea  pack, 
or  a  little  more  than  was  stated  would  be  the  carry¬ 
over  one  month  ago.  Some  figures  of  the  States  where 
the  pack  has  been  completed  are  inferesting :  Maryland 
in  ’35  produced  21,740  tons,  and  this  year’s  production 
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amounted  to  9,780  tons.  Delaware  in  ’35  had  4,420 
tons,  and  this  year  1,470  tons;  Virginia  in  ’35  had 
7,540  tons,  and  in  ’36,  3,140  tons.  Other  pea  canning 
States  may  not  be  so  hard  hit,  but  they  will  be  below 
expectations,  due  to  poor  weather,  and  insects,  which 
are  very  bad  this  season. 

More  of  the  same  report  reads,  and  we  leave  it  to 
you  to  fill  in  the  events  since  June  15th  as  you  have  ex¬ 
perienced  them,  or  as  you  will  find  from  the  numerous 
and  good  crop  reports  in  this  issue,  and  since  that  date : 

TOMATOES — Condition  of  the  crop  on  June  15  averaged  80.3 
per  cent  of  normal.  This  compared  with  84.9  per  cent  a  year 
ago  and  82.9  per  cent  for  the  seven-year  period  (1926-1932)  on 
that  date.  Transplanting  to  the  fields  is  still  in  progress  in  most 
all  important  States  where  tomatoes  are  grown  for  commercial 
manufacture.  Dry  conditions  which  were  so  prevalent  in  many 
of  the  important  States  during  May  were  relieved  by  showers 
during  the  first  two  weeks  of  June. 

SWEET  CORN — The  condition  of  the  crop  on  June  15  is 
reported  86.2  per  cent  of  normal  compared  with  85.1  per  cent  on 
June  15,  1935  and  81.9  per  cent  for  the  seven-year  period  (1926- 
1932)  on  that  date.  Growing  conditions  in  the  important  States 
were  corn  is  produced  for  canning  have  been  improved  by 
scattered  showers.  A  few  regions  report  some  irregularity  in 
stand  on  account  of  poor  germination  and  lack  of  moisture 
during  planting. 

LIMA  BEANS — Preparation  of  the  ground  and  the  planting 
operations  in  the  important  growing  States  of  Delaware,  Mary¬ 
land,  New  Jersey  and  Virginia  were  hindered  until  last  week  by 
lack  of  rain.  Surface  soil  was  hard  and  difficult  to  cultivate. 
Germination  of  seed  which  was  planted  early  is  poor  on  account 
of  inadequate  soil  moisture.  Growing  conditions  in  Indiana, 
Michigan  and  Wisconsin  have  been  improved  by  rains.  The 
seed  is  germinating  fairly  well  and  plants  are  breaking  through 
the  ground. 

BEETS  FOR  CANNING — Planting  is  in  progress  in  most  of 
the  important  States.  Rains  are  needed  in  New  York  and  New 
Jersey.  Soil  moisture  in  Indiana,  Michigan  and  Wisconsin  has 
been  replenished  by  recent  rains  and  the  crop  in  those  States 
is  growing  under  satisfactory  conditions. 

CABBAGE  FOR  SAUERKRAUT — Supplies  of  plants  in  seed 
beds  are  adequate.  Transplanting  to  the  fields  is  making  slow 
progress,  especially  in  New  York  where  a  prolonged  period  of 
dry  weather  is  producing  unfavorable  soil  conditions.  The 
condition  in  Wisconsin  is  more  favorable. 

CUCUMBERS  FOR  PICKLES — Planting  is  in  progress.  The 
season  is  nearly  two  weeks  late  in  the  important  States.  Rains 
in  Indiana,  Michigan,  Ohio  and  Wisconsin  have  been  beneficial 
but  more  soil  moisture  is  needed  in  other  important  areas.  Until 
recently  the  dry  growing  conditions  were  especially  serious  in 
Virginia,  Maryland,  Mississippi  and  North  Carolina. 

Two  months — July  and  August — of  heat  and  dryness 
face  the  industry.  The  season  is  running  true  to  form : 
Excessive  cold,  and  excessive  precipitation,  during  the 
first  four  months  of  the  year,  leave  a  shortage  of 
moisture  and  likelihood  of  extreme  heat,  to  effect  a 
balance,  during  the  rest  of  the  year. 

The  1936  packs  of  all  canned  foods  will  be  far  short 
of  the  ’35  packs.  Prices  should  be  correspondingly 
higher. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correepondent  of  “The  Canning  Trade” 

More  Active — Buyers  Discounting  Short  Pack  Reports — ^Toma¬ 
toes  Unchanged — Chains  Reported  Buying  Heavily  of  Canned 
Corn — Peas  Holding  Well — Interest  Lacking  in  Fruits — 
Watching  Salmon — Sardines  Moving. 

New  York,  July  3,  1936. 

The  market — with  the  new  packing  season 
rapidly  developing,  the  canned  foods  market  here 
is  taking  on  more  activity,  although  there  was 
some  slowing  down  toward  the  week-end,  due  to  to¬ 
morrow’s  holiday.  Interest  in  spot  canned  foods  has 
been  pushed  to  the  background  as  the  new  pack  situa¬ 
tion  unfolds  more  clearly.  Prices  on  spots  were  with¬ 
out  noteworthy  change  this  week. 

THE  OUTLOOK — Buyers  have  apparently  dis¬ 
counted  reports  of  short  packs  on  some  lines,  to  judge 
by  the  current  buying  in  1936  packs,  and  are  still  hold¬ 
ing  off  the  market  to  some  extent  to  await  later  de¬ 
velopments.  While  the  new  pack  situation  is  somewhat 
confusing,  however,  some  jobbers  seem  to  feel  that 
1936  pack  goods  at  present  quotations  present  attrac¬ 
tive  possibilities,  and  a  good  deal  of  buying  on  the  part 
of  these  relatively  few  jobbers  is  reported  to  have 
been  done. 

TOMATOES — There  is  little  change  in  the  spot  to¬ 
mato  situation  this  week.  Canners  are  holding  at 
posted  prices,  although  an  occasional  odd  lot  at  a  con¬ 
cession  is  heard  of  in  the  market.  New  pack  goods  are 
commanding  more  attention,  and  it  is  evident  that 
southern  packers  are  making  some  effort  toward  main¬ 
taining  a  stabilized  price  basis  in  their  early  offerings 
from  the  1936  pack.  The  California  tomato  situation 
continues  strong,  with  buyers  here  not  interested  in 
offerings  at  current  levels,  due  to  the  fact  that  most 
of  them  are  adequately  supplied  for  their  immediate 
needs. 

CORN — It  is  reported  that  several  of  the  big  cor¬ 
porate  chains  have  taken  good-sized  blocks  of  standard 
corn  off  the  market  during  the  past  week,  and  the  sale 
of  this  item  is  being  featured  in  many  instances,  with 
emphasis  laid  on  sales  in  full  case  lots.  Standard 
crushed  corn  at  70  cents  factory  promises  to  continue 
a  popular  item  in  some  sections  of  the  country,  trade 
reports  indicate.  New  pack  corn  is  not  coming  in  for 
much  interest  at  the  moment,  with  the  trade  deferring 
action  until  later  on  in  the  season. 

PEAS — Southern  canners  have  moved  out  fair-sized 
blocks  of  new  pack  early  Junes  at  75  cents,  factory,  and 
although  reports  of  sales  under  this  figure  have  been 
fairly  frequent  the  average  market  has  held  at  that 
level.  Reports  of  concessions,  upon  investigation, 
generally  indicate  that  ungraded  or  so-called  “pod  run” 
peas  have  been  involved  in  the  off -priced  transactions. 
Buyers  are  showing  interest  in  mid-western  markets 
and  in  the  progress  in  the  Northwest,  where  consider- 
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able  quantities  of  1936  pack  peas  have  been  contracted 
for  by  eastern  buyers. 

CALIFORNIA  FRUITS — With  the  outlook  far  from 
“bullish”  on  peaches  and  apricots,  the  market  for  the 
remainder  of  the  California  canned  fruit  line  is  feeling 
the  effects  of  this  situation,  and  the  lack  of  pronounced 
buying  interest  in  current  offerings.  Jobbers  are 
closely  following  developments  in  the  new  pack  situa¬ 
tion,  but  it  appears  at  the  moment  that  they  will  wait 
until  later  on  in  the  canning  season  before  starting 
the  serious  business  of  covering  future  requirements. 
Distributors  are  reported  well  stocked  on  a  number 
of  canned  fruits,  which  is  likewise  militating  against 
heavy  buying  at  this  time,  despite  the  numerous  open¬ 
ings  on  fruits  by  various  West  Coast  canners. 

GLASS  AGAIN — Reports  from  California  indicate 
that  packers  this  year  are  utilizing  glass  containers 
more  extensively  than  ever  before.  This  is  particularly 
true  in  the  case  of  fruit  juices,  which  are  apparently 
being  taken  bodily  out  of  the  “staple”  class  and  trans¬ 
ferred  to  the  specialty  field. 

SALMON — The  Alaska  salmon  situation  is  attract¬ 
ing  attention  this  week,  with  reports  from  Alaska 
being  closely  followed.  There  has  been  a  feeling  in 
many  quarters  of  the  trade  that  the  high  price  levels 
attained  by  1935  pack  red  Alaska  salmon  could  not  be 
maintained,  and  naturally  jobbers  have  been  permit¬ 
ting  their  red  salmon  stocks  to  near  the  vanishing  point 
before  making  replacements.  This  replacement  buy¬ 
ing,  in  many  instances,  has  been  confined  to  picking  up 
odd  lots  in  the  resale  market,  rather  than  straight  car- 
lot  purchases  for  shipment  from  the  Coast.  The 
warmer  weather,  however,  is  stimulating  business  on 
other  grades  of  salmon,  and  the  market  position  for 
pinks  and  chums,  insofar  as  volume  of  sales  is  con¬ 
cerned,  is  showing  improvement. 

SARDINES — Maine  sardines  are  also  coming  in  for 
increased  movement  in  jobbing  circles,  and  prices  are 
well  maintained  at  former  levels.  Imported  sardines 
are  moving  in  better  volume  locally,  but  demand  in  the 
rural  areas  is  continuing  to  center  on  the  Maine  and 
California  packs. 

SWEET  POTATOES — Canned  sweet  potatoes  are 
slowly  developing  a  broader  demand  in  the  New  York 
market,  and  jobbers  look  for  a  fair  volume  on  this  line 
during  the  coming  year.  Virginia  canners  are  reported 
booking  business  on  new  pack,  for  later  shipment,  at 
721/2  cents  for  fancy  No.  2s,  syrup  pack,  with  2V4s  at 
95  cents  and  10s  at  $3.00,  with  prices  on  dry  pack  5 
cents,  10  cents,  and  25  cents,  lower,  respectively,  all 
f.  o.  b.  canneries.  These  prices  are  a  little  above  those 
at  which  tail  ends  of  the  1935  pack  were  moved  out. 

STRINGLESS  BEANS — New  pack  stringless  beans 
are  beginning  to  come  onto  the  market,  with  distribu¬ 
tors  receiving  shipments  of  cut  green  on  contracts 
booked  a  few  week  ago  at  65  cents  for  2s  and  $3.00  for 
10s.  Chains  in  particular  are  featuring  the  2s  at  low 
prices  at  retail,  and  movement  is  reported  to  be  quite 
active. 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Central  and  Southern  Illinois  Experiencing  Hot,  Dry  Weather — 
Tomato  Demand  Good,  Prices  Irregular — General  Market  on 
Vegetables,  Fruit  and  Berries  Firm — Shrimp  Packers  Quoting 
Fall  Prices — Robinson-Patman  Bills. 

Chicago,  Ill.,  July  3,  1936. 

ENERAL  SITUATION — A  report  from  Central 
Illinois,  dated  June  29th,  read  as  follows: 
“Burning  winds  across  the  central  and 
southern  section  of  the  state  today  shattered  heat 
records  as  farmers  prayed  for  rain  to  relieve  the 
drought.  The  mercury  reached  102  degrees,  the 
hottest  day  in  almost  two  years.  It  was  105  at 
Mt.  Vernon  and  106  at  Mattoon  and  Bloomington, 
for  new  seasonal  high  points.” 

During  the  past  couple  of  days,  the  weather  has  been 
cooler  and  scattering  showers  have  fallen  in  various 
parts  of  the  Mississippi  Valley. 

TOMATOES — Apparently  there  are  still  sellers 
anxious  to  clean  up  with  the  result  that  buyers  have 
been  able  to  secure  No.  2  standards  out  of  Indiana  at  a 
shade  less  than  671/2  cents  factory,  which  is  the  pre¬ 
vailing  quotation.  The  demand  continues  limited. 

CORN — A  much  stronger  market  prevails  on  both 
spots  as  well  as  futures.  It  is  impossible  to  purchase 
(so  authorities  maintain)  spot  standard  corn  at  less 
than  70  cents  factory. 

This  strengthening  in  spots  has  also  had  an  influence 
on  futures.  Considerable  volume  has  been  recorded  on 
No.  2  standard  corn  at  70  cents  factory,  where  up  to  a 
couple  of  weeks  ago,  buyers  were  not  interested  even 
at  65  cents. 

PEAS — The  situation  has  improved  slightly  in  Wis¬ 
consin  due  to  the  cooler  weather  and  a  few  showers. 
There  are  some  who  say  that  Wisconsin  will  not  pack 
as  many  peas  as  in  1935  and  one  must  remember  that 
last  year  the  Sweet  pack  in  that  State  was  close  to  a 
failure. 

The  market  has  stabilized  and  80  cents  f.  o.  b.  Wis¬ 
consin  factory  seems  to  be  the  bottom  on  No.  2  tin 
standard  Early  June  peas.  A  broadening  demand  is 
noted  and  there  are  buyers  shopping  around  for  better 
grades. 

GREEN  BEANS — The  continued  drought  in  the 
Ozarks  has  cut  the  crop  severely.  Michigan  and  Wis¬ 
consin  prospects  are  only  fair.  A  demand  for  quick 
shipment  has  been  supplied  from  Maryland.  Sales 
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have  been  made  on  the  basis  of  No.  2  tin  standard  cut 
green  beans  at  65  cents  f.  o.  b.  Baltimore. 

R.  S.  P.  CHERRIES — The  pack  in  Southwestern 
Michigan  will  soon  start.  Northern  Ohio  canners  ex¬ 
pect  to  get  under  way  within  the  week.  A  range  of 
prices  rules  and  one  hears  quotations  of:  No.  2  red 
sour  pitted  cherries,  water  $1.00  to  $1.10;  No.  10  red 
sour  pitted  cherries,  water,  $4.75  to  $5.25,  f.  o.  b. 
Michigan,  New  York  and  Ohio  factories. 

BLUEBERRIES — So  closely  cleaned  up  are  last 
year’s  packings  of  No.  10  tins  that  on  re-sales  here 
$9.50  is  obtained.  Considerable  SAP  bookings  have 
been  recorded.  The  general  impression  is  that  new 
pack  blueberries  will  open  up  at  a  price  range  $5.75 
to  $6.00  f.  o.  b.  Maine. 

PINEAPPLE  —  The  leading  pineapple  companies 
have  withdrawn  all  special  discounts  and  also  have 
made  price  changes  in  three  or  four  of  the  minor  items 
in  the  line.  Pineapple  movement  is  reported  as  running 
heavier  than  expected. 

SHRIMP — Some  of  the  Gulf  canners  have  named 
opening  prices  for  Fall  delivery,  such  as  No.  1  small 
shrimp  at  $1.15;  No.  1  medium  shrimp  at  $1.20,  and 
No.  1  fancy  shrimp  at  $1.25,  f.  o.  b.  Gulf  factory  points, 
and  shipment  August-September. 

ROBINSON-P ATMAN  BILLS— Why  do  not  the 
leading  trade  papers  publish  the  law?  That  suggestion 
has  been  asked  by  several  in  this  market.  There  is  a 
suggestion  for  you,  Mr.  Judge. 

The  clause  in  the  law  relative  to  brokerage  reads  as 
follows:  “(c)  That  it  shall  be  unlawful  for  any  person 
engaged  in  commerce,  in  the  course  of  such  commerce 
to  pay  or  grant,  or  to  receive  or  accept  anything  of 
value  as  a  commission,  brokerage,  or  other  compensa¬ 
tion,  or  any  allowance  or  discount  in  lieu  thereof,  ex¬ 
cept  for  services  rendered  in  connection  with  the  sale 
or  purchase  of  goods,  wares,  or  merchandise,  either  to 
the  party  to  such  transaction  or  to  an  agent,  represen¬ 
tative,  or  other  intermediary  therein  where  such 
intermediary  is  acting  in  fact  for  or  in  behalf,  or  is 
subject  to  the  direct  or  indirect  control,  of  any  party 
to  such  transaction  other  than  the  person  by  whom 
such  compensation  is  so  granted  or  paid.” 

Mr.  Reader,  read  that  over  again.  Note  that  it  says 
it  shall  be  unlawful  for  any  person  to  pay,  grant,  to 
receive  or  accept  anything  of  value  as  brokerage  or 
compensation,  etc.  That’s  perfectly  clear  isn’t  it?  Any 
reasonable  minded  person  could  understand  that 
language,  don’t  you  think?  Then  how  do  you  suppose 
it  happened  that  last  week  before  the  Mid-Year  Con¬ 
vention  of  the  National-American  Wholesale  Grocers’ 
Association  at  Dallas,  Texas,  their  counsel,  Mr.  Edgar 
W.  Watkins,  in  addressing  a  meeting  said  in  part: 

“As  I  construe  the  statute,  there  is  nothing  therein 
which  would  prohibit  a  broker  from  giving  away  any 
part  or  all  of  his  brokerage.  The  statute  seems  not  to 
limit  the  broker  in  any  respect.” 

Your  Correspondent  goes  at  length  in  this  matter 
because  it  has  been  the  subject  of  considerable  dis¬ 
cussion  wherever  various  factors  of  the  local  trade 
gather.  The  opinion  seems  to  be  that  Mr.  Watkins  was 


doubtless  following  instructions  from  those  who  pay 
him  just  in  order  to  throw  further  confusion  in  the 
minds  of  the  buyer  as  well  as  the  seller.  Either  that 
or  Mr.  Watkins  has  been  so  close  to  the  “Industrial 
Royalists”  that  it  is  difficult  for  him  to  see  the  light. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

More  Tropical  Storms  Keep  Shrimp  Out — Shrimp  Showing 
Up — Heavy  Demand — Bean  Crop  Dried  Up — Canners  Sold  Out 
On  Beans — Okra  Crop  and  Pack  Threatened  By  Drought. 

Mobile,  Ala.,  July  3,  1936. 

HRIMP — Another  tropical  hurricane  in  the  Gulf 
of  Mexico  has  caused  squalls  and  disturbances  on 
the  coast  of  this  section,  which  made  it  very  diffi¬ 
cult  for  the  fishermen  to  work  and  as  a  consequence 
very  few  shrimp  or  sea  food  of  any  kind  were  produced 
in  this  section  last  week. 

The  storm  which  blew  at  the  rate  of  60  or  70  miles 
an  hour  in  Texas  was  the  worse  that  we  have  had  so 
far  this  season  and  it  is  the  third  one,  because  there 
has  been  a  hurricane  in  the  Gulf  of  Mexico  every  week 
for  the  last  three  weeks.  The  first  one  hit  the  Florida 
Coast  around  Fort  Myers,  but  was  not  accompanied  by 
very  strong  winds  and  did  not  do  very  great  damage. 
The  second  one  went  into  an  isolated  and  very  litlle 
inhabited  section  of  Mexico,  near  Texas,  and  no  record 
of  the  velocity  of  the  wind  was  recorded.  The  third 
one  last  Saturday  passed  inland  between  Aransas  Pass 
and  Mantagorda  Bay  in  Texas,  missing  coastal  cities. 

There  were  no  reports  of  serious  property  damage 
or  loss  of  life,  but  radio  advices  to  Galveston,  Texas, 
said  one  small  boat  was  sunk  by  the  storm  and  that 
several  buildings  were  damaged  in  the  strong  winds. 

Fortunately  Mobile  has  missed  the  storm  so  far. 

Baby  shrimp  have  made  their  appearance  in  Mobile 
Bay,  which  means  that  they  are  deserting  their  spawn¬ 
ing  places  up  the  rivers  and  coming  into  the  bay;  in 
the  same  manner  that  young  birds  leave  their  nests 
after  they  get  their  feathers.  As  the  shrimp  get  larger, 
they  move  closer  to  the  Gulf  until  they  reach  maturity 
when  they  go  into  the  Gulf. 

The  official  canning  season  starts  in  Alabama  on 
August  1  and  in  Mississippi  and  Louisiana  on  August 
15.  However,  the  Sea  Food  Commission  has  the  power 
to  postpone  the  opening  of  the  canning  season  to  a 
later  date,  should  they  deem  the  shrimp  too  small  to 
can.  The  conservation  law  prescribes  that  no  shrimp 
smaller  than  35  to  the  pound  should  be  taken  from 
the  water  to  can.  This  law  should  also  be  applied  to 
the  taking  of  shrimp  for  the  raw  headless  shrimp 
market  and  the  waters  of  the  Bay  should  be  closed  to 
both  the  raw  headless  shrimp  shippers  as  also  to  the 
canners,  because  each  year  a  good  many  small  shrimp 
are  destroyed,  which  if  allowed  to  remain  undisturbed 
for  another  month,  would  be  perfectly  marketable 
shrimp. 
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There  is  a  big  demand  for  canned  shrimp  and  the 
1936  shrimp  canning  season  will  open  under  most 
favorable  conditions. 

No  shrimp  are  available  here,  hence  no  price  to 
quote. 

BEANS — The  drought  continues  in  this  section  and 
what  beans  were  not  harvested  are  lost,  because  they 
are  parched  by  the  dry  weather  and  hot  sun.  In  fact, 
there  are  not  enough  beans  available  to  supply  the 
local  retail  produce  market,  much  less  to  can. 

The  Alabama  State  Farm  Agents  are  holding  their 
annual  three-day  convention  in  Mobile  and  data  fur¬ 
nished  from  Hale,  Baldwin,  Madison,  Montgomery, 
Butler,  Conecuh,  Pickens,  Dallas,  Wilcox  and  Clark 
counties  indicate  fair  cotton  prospects,  but  added  that 
in  the  majority  of  instances  corn,  legume  and  feed 
crops  were  badly  in  need  of  rain. 

In  some  instances  the  agents  reported  that  heavy 
precipitation  in  the  very  near  future  was  their  only 
insurance  for  a  merely  fair  crop  harvest. 

The  farm  agents  reported  that  the  present  drought 
situation  has  passed  the  incipient  stage  and  was  be¬ 
coming  a  serious  threat  to  crop  stands. 

The  bean  pack  of  this  section  is  estimated  to  be 
about  60  per  cent  of  normal  and  the  canners  report  that 
they  have  sold  out  of  beans  and  have  none  for  sale, 
hence  no  quotations. 

OKRA — There  is  not  much  to  expect  from  the  okra 
pack,  unless  we  get  some  rain,  because  no  matter  how 
much  dry  weather  a  plant  can  stand,  there  is  a  limit  of 
endurance  to  everything. 

This  locality  is  not  as  bad  off  as  other  parts  of  this 
and  adjoining  states,  because  we  have  had  some  good 
rains  two  weeks  ago  and  other  localities  have  not  had 
any,  hence  our  dry  spell  is  not  as  long;  therefore,  if 
our  crops  here  are  showing  the  effects  of  the  hot,  dry 
weather,  how  much  more  must  the  crops  in  other 
localities  be. 

The  canning  of  okra  will  hardly  get  under  way  until 
the  latter  part  of  July  or  the  first  part  of  August.  At 
any  rate,  it  is  a  long  drawn  out  pack  that  extends 
through  a  longer  period  of  time  than  most  any  other 
vegetable  pack. 

The  price  of  cut  okra  is  80  cents  per  dozen  for  No.  2, 
f.  0.  b.  cannery. 

*  *  * 

POMONA  PRODUCTS  COMPANY,  Griffin,  Georgia,  re¬ 
cently  suffered  an  estimated  damage  of  $150,000  when 
fire  destroyed  their  warehouse  at  the  Griffin  plant. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 
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CALIFORNIA  MARKET 

By  ^'Berkeley  ’ 

Special  Correspondent  of  “The  Canning  Trade" 

Apricots  Ripen  Rapidly — Growers  Dissatisfied  With  Prices — 
Buyers  Taking  Pineapple  At  Opening  Quotations — Buying 
Brisk — Unsold  Tomato  and  Tomato  Products  Holdings  Show 
Increased  Consumption — First  New  Pack  Salmon  Offered — 
Canned  and  Dried  Fruits  Exceed  25  Per  Cent  of  Total 
Exports  of  San  Francisco  Port. 

Berkeley,  Calif,  July  3,  1936. 

CROP  CONDITIONS — A  warm  wave  swept  over 
the  State  the  last  week  in  June,  but  it  is  not  be¬ 
lieved  that  any  damage  was  done  to  crops  in 
which  canners  are  directly  interested.  The  ripening 
of  apricots  was  hastened  and  an  end  was  brought  to 
the  harvesting  of  cherries.  Water  for  irrigation  is 
plentiful  this  year  and  is  being  freely  used,  with  crops 
in  splendid  shape. 

APRICOTS — The  canning  of  apricots  is  now  well 
under  way  in  the  Santa  Clara  Valley  and  other  districts 
around  San  Francisco  Bay,  where  the  bulk  of  the  pack 
is  made.  Growers  are  complaining  that  canners  are 
offering  much  less  than  was  paid  last  year  and  have 
even  filed  charges  with  Washington  to  the  effect  that 
“identical  and  simultaneous  prices”  for  the  crop  have 
been  announced  by  packers  and  canners  in  violation 
of  Federal  anti-trust  statutes.  Last  year,  prices  were 
on  a  basis  of  $50  a  ton,  and  more,  for  No.  1  fruit  de¬ 
livered  at  the  canneries.  This  year  the  top  price  is 
$35  a  ton  and  less  is  being  bought  than  a  year  ago. 
Canners  and  packers  deny  the  charges  of  conspiracy 
to  set  prices  and  declare  that  not  in  years  has  there 
been  the  variance  in  prices  as  is  now  in  effect.  Canners 
took  heavy  losses  on  last  year’s  pack  and  there  is  still 
a  sizeable  carryover,  so  that  caution  is  the  watchword 
this  season.  The  outlook  is  that  a  larger  part  of  the 
crop  than  usual  will  be  dried.  Only  a  few  canners  are 
quoting  prices,  but  some  business  has  been  booked  on 
a  basis  of  $1.35  for  Choice  No.  2V2S. 

PINEAPPLE — The  prices  on  Hawaiian  pineapple 
recently  quoted  for  shipment  to  September  30  seems 
to  have  met  with  the  approval  of  buyers  as  a  heavy 
business  is  being  done.  Buyers  are  anticipating  re¬ 
quirements  freely  in  order  to  make  sure  of  getting  just 
the  grades  and  sizes  desired,  something  not  possible 
during  the  last  half  of  the  season  just  closed.  No  pack 
statistics  have  come  out  of  the  Islands  during  the  past 
year  or  two,  but  it  is  generally  understood  that  last 
year’s  output  was  in  the  neighborhood  of  10,000,000 
cases.  About  a  similar  quantity  will  be  packed  this 
year,  it  is  believed.  So  great  is  the  interest  in  canned 
pineapple  just  now  that  other  items  in  the  fruit  list 
seem  neglected,  in  comparison. 

TOMATO  HOLDINGS — Statistics  compiled  by  the 
Canners  League  of  California  indicate  that  unsold 
stocks  of  tomatoes  and  tomato  products  in  first  hands 
on  June  1  were  well  below  the  holdings  of  a  year  ago 
at  a  corresponding  date.  Unsold  canned  tomatoes  were 
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336,904  cases,  cannery  run,  as  against  365,452  cases 
on  June  1,  1935.  During  the  year  the  movement  was 
3,099,314  cases,  or  almost  30,000  cases  more  than  the 
1935  pack.  Unsold  tomato  products  on  June  1  totalled 
440,935  cases,  mostly  sauce  and  juice,  or  more  than 
100,000  cases  less  than  on  June  1,  1935.  Sales  for  the 
year,  from  June  1,  1935,  to  June  1,  1936,  were  4,684,- 
083  cases,  or  about  100,000  cases  more  than  the  output 
for  1935. 

SALMON — New  pack  Copper  River  sockeye  salmon 
is  being  offered  at  $2.25  for  No.  1  tails  for  immediate 
delivery,  with  No.  1  flats  offered  at  $2.65  and  halves 
at  $1.65.  This  is  about  the  price  minimum  holders  are 
asking  for  holdings  of  last  year’s  pack  of  Alaska  reds. 
The  season  in  Alaska  opened  during  the  week,  but  little 
information  has  come  out  as  to  the  size  of  the  early  run. 

SARDINES — Prices  of  $10  a  ton  for  sardines  caught 
off  the  Oregon  coast  have  been  established  by  Cali¬ 
fornia  canners  operating  in  the  Oregon  area.  The 
price  represents  a  compromise  between  the  demands 
of  the  fishermen  and  the  initial  offerings  of  canners. 

FRUIT  EXPORTS  LARGE— The  value  of  the  Cali¬ 
fornia  fruit  industry  to  San  Francisco  is  clearly  set 
forth  in  a  report  compiled  by  M.  J.  McCarthy,  manager 
of  the  export  department  of  Stanton  &  Berry,  ocean 
freight  brokers.  During  1935,  canned  fruit  exports 
from  San  Francisco  amounted  to  $17,131,227,  with 
those  of  dried  fruits  valued  at  $8,235,231,  a  total  of 
$25,366,458.  This  was  more  than  one  quarter  the  value 
of  all  exports.  During  the  past  ten  years,  63  per  cent 
of  the  total  exports  of  canned  fruit  of  the  United  States 
passed  through  the  port  of  San  Francisco,  with  70  per 
cent  of  the  total  dried  fruit  ex*ports. 


HAROLD  LEVIN,  buyer  for  R.  H.  Macy  &  Co.,  New 
York,  operating  one  of  the  largest  department  stores 
in  the  world,  was  a  recent  visitor  to  interview  local 
manufacturers.  He  called  upon  many  canners  and 
advised  that  he  was  seeking  items  of  promise  not  well 
known  in  the  East. 

CRAB  MEAT  IN  CLASS 

OR  the  past  four  years  H.  F.  Webb,  of  Morgan 
City,  La.,  has  been  experimenting  with  the  process¬ 
ing  of  the  famous  Southern  Blue  Crab,  and  in  the 
Fall  of  1935  was  successful  in  preserving  both  the  color 
and  the  texture  of  this  delicate  meat,  along  with  im¬ 
proving  on  the  flavor.  He  is  now  marketing  it  in  61/0- 
ounce  glass  tumblers,  and  the  contents  is  guaranteed 
indefinitely.  The  Department  of  Health  of  Louisiana 
has  given  approval  to  the  sanitary  condition  under 
which  it  is  packed,  and  the  process. 

It  is  presented  in  two  styles:  the  all-white  meat, 
and  also  the  claw  meat,  which  as  all  familiar  with 
crabs  know,  is  darker.  And  it  makes  a  very  attractive 
appearance.  It  can  be  used  just  as  you  would  use  any 
crab  meat — for  salads,  for  crab  cakes,  for  making  devil 
crabs,  and  has  the  added  advantage  of  being  always 
ready,  free  from  the  danger  attendant  of  “iced”  crab 
meat — a  real  addition  to  the  line  of  delicacies.  The 
safe  keeping  of  the  product  has  been  repeatedly  tested 
by  food  exports  and  chemists  and  the  keeping  qualities 
are  guaranteed. 

The  real  proof  is  in  the  eating,  and  this  was  found 
delicious  in  any  way  prepared.  The  meat  of  this 
Southern  Blue  Crab  is  usually  considered  more  delicate 
and  flavorful  than  other  crab  meat. 


TOMATOES  FOR  CANNING 

( Continued  from  page  8 ) 

Of  the  43,033  growers’  loads  graded,  the  average 
grade  of  61.88  per  cent  U.  S.  No.  1,  35.45  per  cent  U.  S. 
No.  2  and  2.67  per  cent  culls  represented  a  wide  varia¬ 
tion  in  quality  of  the  stock  delivered.  Growers  who 
used  only  early  plants  generally  obtained  high  yields 
and  a  high  average  grade  for  the  season.  Variations 
in  quality  were  not  distributed  according  to  producing 
areas,  but  occurred  in  many  instances  on  neighboring 

NUMBER  OF  TONS  OF  TOMATOES  GRADED  WEEKLY, 
TONNAGE  GRADED  IN  1935, 


farms,  indicating  that  cultivation  methods,  climatic 
conditions  and  careful  supervision  of  the  harvesting 
of  the  crop  were  large  factors  in  determining  the 
quality  delivered  to  the  canner. 

The  following  table  shows  the  number  of  tons  graded 
weekly,  the  average  grade,  and  the  cumulative  per¬ 
centage  of  the  total  tonnage  graded  for  the  season. 
The  number  of  tons  inspected  and  a  comparison  of 
the  average  grades  for  the  past  four  seasons  are  also 
listed. 

AVERAGE  GRADE  AND  CUMULATIVE  PERCENTAGE  OF 
AND  A  4-YEAR  COMPARISON 


Cumulative 

Week  Ending  Total  Tons  Percentage  of  U.  S.  1  U.  S.  2  Culls 

Total  Tonnage  Tons  Per  Cent  Tons  Per  Cent  Tons  Per  Cent 


July  27  .  188.43  .15  146.65  77.65  38.10  20.21  3.67  2.14 

Aug.  3 .  2,852.93  2.45  2,078.27  72.86  731.14  25.63  43.57  1.51 

Aug.  10 .  6,847.73  8.13  4,328.68  63.21  2,352.25  34.35  166.80  2.44 

Aug.  17 .  19,645.89  24.42  13,083.43  66.69  6,095.73  31.04  466.74  2.37 

Aug.  24 .  27,428.05  47.20  18,040.58  65.79  8,827.66  32.18  569.80  2.03 

Aug.  31 .  32,021.46  73.80  20,634.15  64.46  10,698.78  33.40  688.63  2.14 

Sept.  7 .  12,273.85  83.99  7,244.24  60.33  4,676.95  38.09  352.66  1.68 

Sept.  14 .  3,161.95  86.62  1,218.28  38.58  1,736.89  54.91  206.77  6.61 

Sept.  21 .  6,631.35  92.05  3,116.09  47.72  3,076.66  47.08  340.58  6.20 

Sept.  28 .  6,036.42  97.06  3,095.69  61.27  2,704.64  44.83  236.08  3.90 

Oct.  5 .  3,289.30  99.79  1,504.41  45.73  1,638.94  49.83  145.93  4.44 

Oct.  10 .  246.60  100.00  84.02  34.07  147.01  69.63  16.55  6.30 

Season 


Totals— 1935  120,524.00  74,573.00  61.88  42,723.00  36.45  3,226.00  2.67 

1934  91,060.50  62,816.09  68.00  35,613.60  39.00  2,731.81  3.00 

1933  62,979.50  32,749.34  52.00  27,710.98  44.00  2,519.18  4.00 

1932  151,140.50  87,661.49  58.00  68,944.80  39.00  4.634.21  3.00 
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CANNED  FOOD  PRICES 


D 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Bias  tern 

Central 

West  Coast 

Low  High 

Low 

High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2V4.>— _ _ 

2.76 

2.86 

Large.  No.  2% . . 

2.80 

2.90 

Medium,  No.  2% . . 

2.70 

2.86 

Green  Mam.,  No.  2  ro.  cans.... 

2.36 

2.60 

2.36 

2.60 

Medium,  No.  1  tall . . 

1.60 

1.70 

1.86 

1.86 

Large,  No.  2 . 

2.26 

2.36 

2.36 

2.45 

Tips,  White,  Mam.  No.  1  sq.... 

. 

2.60 

2.70 

Small,  No.  1  sq . . 

2.86 

2.46 

Green  Mam.,  No.  1  sq . . 

2.40 

2.60 

Small,  No.  1  sq . 

2.10 

2.20 

BAKED  BEANS 

.40 

.40 

.421^ 

.45 

No.  ZVt  . 

.75 

.75 

.80 

.85 

No.  10  . . . 

2.60 

2.60 

2.50 

2.66 

STRINGLESS  BEANS 

Std.  Cut  Green,  No.  2 . . 

.65 

.70 

.80 

No.  10  . 

3.00 

3.15 

3.60 

4.00 

Std.  Who.  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

.72  Vj 

.80 

.75 

.80 

.85 

No.  10  . 

3.76 

4.00 

4.26 

Red  Kidney,  Std.  No.  2...... . 

.72  Vj 

.75 

.65 

.70 

.85 

No.  10  . 

3.50 

3.60 

3.00 

3.50 

4.25 

LIMA  BEANS 

No.  10  ■ . 

No.  10  . . . 

.80 

.85 

No.  10  . 

.75 

.75 

No.  10  . . . 

.67>/j 

.70 

BEETS 

1.25 

1.40 

1.40 

No!  2%  . 

1.60 

1.60 

1.85 

.66 

.62% 

.65 

No.  2%  . 

.80 

Ex.  Std.  Cut,  No.  2 . 

.76 

.76 

.65 

.70 

No.  2%  . 

1.00 

1.00 

••••— 

No.  10  . 

3.26 

3.25 

2.76 

3.60 

Std.  Sliced,  No.  2 . — . 

T _ 

....... 

.76 

.80 

.80 

— M 

Mft  . 

.96 

.96 

1.10 

Nn  10  .  . 

_ 

8.16 

Ex.  Std.  Sliced,  No.  2 . 

.90 

.96 

.70 

.86 

.90 

No.  10  . 

8.76 

4.00 

3.00 

4.00 

8.40 

—  MM 

CARROTS 

Std.  Sliced,  No.  2 . . 

No.  10  . 

.60 

.66 

e— • 

No.  10  .'. . — 

8.20 

8.26 

8.00 

8.00 

.M— . 

PEAS  AND  CARROTS 

Std.  No.  2 . . 

.66 

.86 

1.10 

1.85 

••eeeae 

•••MM 

Fancy  No.  2 . 

1.15 

1.85 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . . 

1.10 

1.20 

••— M 

No.  10  . . . 

sa.s*** 

•.•fM 

7.60 

— •— 

Ex.  Std.  No.  2 . — 

...eeee 

M^MM 

Na  1 0  . . 

SM  TJn  !>  .  _ 

.92^ 

.96 

...... 

— M 

Na  10  . . 

....... 

.95 

1.00 

1.10 

1.20 

No.  10  . — . 

6.76 

7,76 

6.76 

6.00 

•MMM 

F.x  .CIM  -Mr.  9 

.90 

.90 

_ 

•  ••MM 

No.  10  .  _ 

. 

_ 

M*^«M 

Std.  No  9.  . 

.86 

.86 

SISIMt 

_ 

••M^M 

•  ••••M 

Na  10  ..  . 

_ 

. 

CORN — Creamstyle 

1.05 

1.10 

No  10  ■  . 

. 

■Itittt 

...... 

Ex.  std.  No.  2 . 

. 

No  10  ,  . 

_ 

Std.  No.  2: . 

. 

No  10 

.  ... 

. 

.90 

.90 

1.00 

1.10 

No.  10  . . . 

4.76 

6.76 

M^MM 

Ex.  Std.  No.  2 . 

.76 

.80 

.76 

.86 

No  10 

4.26 

4.26 

8.86 

4.60 

_ 

....... 

Std.  No.  2 . 

.65 

.67i/o 

.70 

.76 

No.  10  . . . . . 

4.00 

4.00 

...te- 

—MM 

— 

CANNED  VEGETABLES— Continacd 


EBstern 
Low  High 


HOMINT 

Std.  Split,  No.  1,  TaU . . . 

No.  2%  . .  .75  .75 

No.  10  . . . 


Central 
Low  High 


.65  .70 

2.15  2.25 


West  Coast 
Low  High 


MIXED  VEGETABLES 


Fey.,  No.  2„„.......  _ _ _ _ 

No,  10  . . 

. 85 

....  4.26 

.85 

4.26 

.67%  .90 

8.60  4.26 

Std.,  No.  2 _ 

.76 

.76 

.66  .70 

""  •^MM 

No.  10  _ _ 

....  8.76 

3.76 

3.26  8.60 

OKRA  AND  TOMATOES 

Std.,  No,  2 _ 

No.  10 _ 

—  . 

PEAS 


No.  2  Petit  Poia„. _ 

No.  2  Fancy  Sweets,  28 _ .... _ 

No.  2  Fancy  Sweets.  Ss . 

No.  2  Fancy  Sweets,  4s......... . 

No.  2  Fancy  Sweets,  6s . . . 

No.  2  Ex.  Std.  Sweets.  2s . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  Std.  Sweets,  4b . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Std.  Sweets,  28 . . . . 

No.  10  Std.  Sweets,  2s...... . 

No.  2  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  Ss................ 

No.  2  Std.  Sweets,  4s._ . . 

No.  10  Std.  Sweets,  48 . . 

No.  2  Std.  Sweets,  6s . . 

No.  10  Std.  Sweets,  6s . . 

No.  1  Early  June,  3s . 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey.  Alaskas,  2s . . . 

No.  2  Fey.  Alaskas,  Ss . 

No.  2  Ex.  Std.  Alaskas,  Is.... _ 

No.  2  Ex.  Std.  Alaskas,  28. . 

No.  2  Ehc.  Std.  Alaskas,  38» . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  Ss . 

No.  10  Std.  Alaskas,  Ss . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas,  6s . . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . . 

Soaked,  2s  . . 

lOs  _ _ _ 

Blackeye,  2s,  Soaked . 

lOs  . . . . 


PUMPKIN 
Std.,  No.  zy^. 

No.  8  . 

No.  10  . 


SAUER  KRAUT 

Std.,  No.  800 . 

No.  2%  . 

No.  3  . 

No.  10  . 


SPINACH 
Std.,  No.  2. 
No.  ZVt  ■ 


No.  10 


1.60 

1.76 

1.40 

1.46 

1.60 

1.66 

1.86 

1.40 

1.36 

1.46 

1.26 

1.80 

1.25 

1.30 

1.15 

1.20 

1.10 

1.10 

1.15 

1.20 

1.10 

1.15 

1.25 

1.45 

1.20 

1.25 

1.00 

1.00 

1.20 

1.35 

1.16 

1.20 

1.10 

1.20 

1.05 

1.10 

1.05 

1.10 

1.00 

1.05 

1.15 

1.15 

1.00 

1.05 

1.06 

1.06 

•M.M. 

6.26 

6.26 

.95 

1.00 

1.00 

1.00 

6.00 

6.26 

6.00 

6.26 

.85 

.90 

.82% 

.82% 

••••••• 

•  ••MM 

4.60 

4.76 

4.60 

4.60 

.65 

.75 

1.50 

1.75 

1.46 

1.60 

1.26 

1.35 

1.75 

1.30 

1.35 

1.16 

1.20 

1.90 

1.40 

1.46 

1.26 

1.30 

1.20 

1.30 

1.10 

1.20 

.90 

.95 

1.00 

1.10 

1.00 

1.10 

.80 

.85 

.85 

.95 

.95 

.95 

.85 

.90 

.92% 

.92% 

.90 

1.00 

.92  V- 

.92  U. 

4.00 

4.25 

4.75 

5.25 

4.00 

4.00 

.75 

.80 

.80 

.90 

.95 

1.00 

3.75 

4.00 

4.25 

4.75 

4.25 

4.50 

.80 

.85 

.90 

1.00 

.72% 

.77% 

•••••M 

•  MMM 

4.00 

4.26 

.85 

1.10 

.92% 

.92% 

.45 

.50 

.55 

.55 

.55 

2.40 

2.30 

2.35 

3.00 

3.20 

.66 

.70 

3.25 

•  M.... 

.— • 

M.— 

M^  — 

• 

1.00 

1.06 

sTo 

3.76 

3.76 

4.06 

.82% 

.85 

.60 

.60 

.66 

.65 

- - 

ilio 

2.85 

2.20 

2.40 

.80 

.85 

.80 

.80 

.95 

l.OZVi 

1.16 

1.16 

.90 

1.00 

1.20 

1.26 

3.75 

4.00 

3.00 

3.50 

3.75 

4.05 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas . 

Std.  No.  2,  Gr.  Cora,  Fr.  Limas . 

Triple,  No.  2......— . — . . . 


SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack . .  . 

No.  2%  - 1.26  1.26 

No.  8  . 1.26  1.26 

No.  10  . .  . 

Std.,  No.  2,  Syrup  Pack _ — —  _ _ 

No.  2%  -  1.26  1.26 

No.  8  _ 1.26  1.26 
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CANNED  VEGETABLES— OntiBMd 


CANNED  FRUITS— Conttnaad 


Eastern  Central  Went  Coast 

Low  Hich  Low  Hish  Low  Hish 


Extern 
Low  Hitch 


TOBCATOES 
Fancy.  No.  2 . . 


No.  2%  - 

No.  8  _ 

No.  10  _ _ _ 


Ex.  Std.,  No,  1 _ 

No.  2  . . 

«  .76 

.80 

.46 

.67% 

1.06 

.60 

.76 

Nn  2%  . . 

«  1.06 

1.01% 

1.10 

No.  X  ■ . 

-  1.16 

No.  10  . . . . .  .. 

„  8.80 

. 

8.10 

8.26 

Std..  No.  1 -  .42%  .42%  .46  .47% 

No.  2  -  .62%  .66  .67%  .70 

No.  2%  _ _  .97%  1.00  1.06  1.10 

No.  3  _ _  1.06  1.06  _ _ 

No.  10  . . . .  8.00  8.16  2.90  8.00 


TOMATO  PUREE 

Std.,  No.  1,  Who.  Stock............ 

No.  10  . . 

Std..  No.  1,  Trim _ 

No.  10  . . . 


.42% 


3.26 

.40 

8.00 


8.00 


.47%  .60 
8.26  8.76 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10  _ 


Solid  pa^ 


.86 

.96 

1.86 

.96 

1.16 

1.60 

LOO 

L26 

Withpntee 
.66  .67% 

.76  .77% 

.90  .96 

iioo 

8!26 

3“m 

LOO 

8.00 

8.60 

BLACKBERRIES 

Std.,  No.  2 . .  . 

No.  8  . .  .  . . 

No.  10,  water . 

No.  2,  Preserved......^ . .  ...„„ 

No.  2,  Symp..„ . . . 

BLUEBERRIES 

No.  2  _ _ _ _ _ _  _ _ 

No,  10  -  7.00  7.00 

CHERRIES 

Std.,  Red,  Water,  No.  2™ . . 

Std.,  White,  Syrup,  No.  2 . . 

Ex.  Std.,  Preserved,  No.  2.........  .......  . 

Red  Sour  Pitted,  No.  2 . "" 

Red  Sour  Pitted,  No.  10 . .  .  .. 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% .  ....... 

Std.,  No.  2% . . . 


TOMATO  JUICE 

No.  I  . .  . . 

No.  2  . . . 70  .70 

No.  10  _  2.76  2.76 


TURNIP  GREENS 

No.  2  -  .80 

No.  2%  _ _ _  _ 

No.  10  _ _ _ 


Canned  Fruits 


APPLES 

No.  10,  water _ _ _  ......  2.60  2.76  .......  ~..... 

No.  10,  standard  heavy  pack....  2.76  8.00  8.00  8.16  3.00  3.26 

No.  10  fancy  heavy  pack .  8.16  .......  . .  . 


.87%  .42%  .60  .70 

2”76  8.26  3.26  8.'60 


GOOSEBERRIES 

Std.,  No.  2^ . 

No.  10  . 

RASPBERRIES 
Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . 

Black,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 . 

STRAWBERRIES 

Elx.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . . 

Std.,  Water,  No.  10. 


Central  West  Coast 

Low  High  Low  High 


2.86  2.66 

8.26  8.76 


1.00 

4.75 


1.10 

6.26 


2.30 

2.20 

2.00 


2.40 

2.26 

2.10 


6.25  7.00 


1.45 

6.50 


.  .  1.60 

6.75  6.00  6.00 

1.40  1.60  . 

1.40  1.60  2.16 


APPLE  SAUCE 
No.  2,  Fancy................ 

No.  10  _ _ 

No.  2.  Std . . 

No.  10  _ 


APRICOTS 

No.  2%,  Fancy . . 

No.  2%,  Choice...  .......... _ 

No.  2%,  Std _ _ 


GRAPEFRUIT 

8  oz.  . — . . . 

No.  2  - - -  1.10  1.16 

No.  6  . .  .  . 


G^PEFRUIT  JUICE 


8  oz . . 

No.  1  _ _ _ 

No.  800  . . . . 

No!  6 !!!!!!"!!!!!“!!!"!!!!”""!!!”!"!!!!!!! 

.62% 

.62% 

80 

.96 

8.00 

.80 

.96 

3.00 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup.... 

No.  2%  . . . 

No.  10  . . 

I  1  1 

*M...e 

Std.,  No.  2%..'." . 

No.  10  Pie,  S.  P . 

— 

PEACHES 

Fey.,  Y.  C.,  No.  2% _ _ 

Choice,  No.  2% . 

— 

Std.,  No.  2%...r. . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  8 . . 

Pies,  unpeeled.  No.  8 . 

Peeled,  No.  10,  Solid  Pack.... 

— 

— 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2.. 

No.  2%  . . 

Std..  No.  2 . 

. . 

— 

No.  2%  . 

Shredded,  Syrup,  No.  107........ 

Crushed,  Std.,  No.  10 . 

— 

.72%  .80 


Canned  Fish 


.70 

.76 

HERRING  ROE 

3.25 

3.60 

No.  2,  17  oz . 

.  1.76 

1.76 

No.  2,  19  oz.. . . . . 

.  2.00 

2.00 

1.60 

1.86 

LOBSTER 

1.40 

1.20 

1.66 

1.80 

Flats,  1  lb . 

6.60 

%  lb . 

.  3.26 

3.26 

%  lb . 

.  1.96 

1.96 

.60 

OYSTERS 

i.ioi 

1.16 

Std.,  4  oz . 

. . 

8.60 

1.05 

8  oz.  . . 

.  i.90 

10  oz.  . . . 

2.10 

Selects,  6  oz... 


8.26 


1.76  2.00 

1.60  1.70 

1.40  1.60 

8.60  4.00 
6.00  6.26 
8.60  8.60 


1.60  1.66 
1.80  1.46 

1.26  1.30 

1.10  1.12% 


4.26  4.60 


1.60  _ 

1.80  _ 

1.40  . . 

1.66  _ 

6.10  6.10 

6.00  e'.oo 


SALMON 

Red  Alaskas,  Tall,  No.  1 . . 

Flat,  No.  % . . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . . . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 

Dry,  No.  1 . 

Wet,  No.  1,  Large . 

SARDINEIS  (Domestic),  Per  Case 


%  Oil,  Key... . 3.60 

%  Oil,  Keyless...... . .  3.26 

%  Oil,  Tomato,  Carton . . 

%  Oil,  Carton .  3.90 

%  Mustard,  Keyless .  2.76 

Calif.  Oval  No.  1,  24’s . 


Calif.  Oval  No.  1,  48’s. 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

%s  . 

Light  Meat,  Is . . 

%s  . 

%■  . 


2.25  2.35 

.  1.65 

.  1.75 


1.00  1.10 


2.66  . 

1.66  1.75 

.95  1.00 

1.66  1.66 


1.36  1.40 


.  1.40 

2.76  3.00 


.  6.02% 

10.60  12.00 
6.00  6.85 

3.86  4.25 

.  9.00 

.  6.00 

_  8.60 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
A.  K.  Robins  &  Co.,  Inc.,  Lombard  and  Concord  Sts., 
Baltimore,  Md. 


MACHINERY  FOR  SALE — Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Onion 
Peeling  and  Grinding  Machine;  Buffalo  Silent  Food 
Chopper;  Can  Conveyors;  Tomato  Washers  and 
Scalders;  2-inch  thick  Cypress  Cook  Tanks;  Tomato 
Peeling  Tables;  Hand  Fed  Rotary  Chile  Sauce  Filler; 
Catsup  Bottle  Filling  Machine;  Cyclone  Tomato  Pulp 
Machine ;  2-inch  Copper  Coils ;  Bean  Destoner ;  Nailing 
Machines ;  Boxing  Machines ;  Box  Stitchers ;  Improved 
Labeling  Machines;  Taylor’s  Recording  Thermome¬ 
ters;  all  size  Pulleys;  small  size  Fairbanks  Platform 
Scales.  C.  M,  London  &  Co.,  Inc.,  Greenwood,  Del. 

FOR  SALE — 1  Sprague  Shaker  Washer;  1  Ayars 
Tomato  Corer;  both  good  used  condition.  Charles  G. 
Summers,  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 

FOR  SALE — 12  round  modern  Pressure  Retorts,  in¬ 
side  measurements  66  inches  deep,  32  inches  diameter, 
all  in  good  condition ;  can  have  one  or  all,  or  as  many 
as  you  want — $50.00  each.  One  Meyers  Self-Oiling 
Bulldozer  Pump,  No.  913  M,  belt  driven,  intake  and 
discharge  IV^  inch — $65.00.  Heart  of  Maine  Packing 
Co.,  Lewiston,  Maine. 

FOR  SALE — One  75  ft.  Can  Conveyor  with  cable  in 
first  class  shape.  Fully  equipped  with  2  H.P.  C.E.-A.C. 
Motor.  Built  in  reduction  gear  both  motor  and  con¬ 
veyor.  Address  Box  A-2126  c/o  The  Canning  Trade. 


FOR  SALE — 12'  Blancher,  Ayars  Universal  Filler, 
Burt  Labeler,  two  24,000  gal.  Vinegar  Tanks,  one 
Wonder  Cooker,  Sprague  Exhauster,  Open  Kettles, 
Jumbo  Cherry  Fitters  and  Steam  Crane.  Address 
Box  A-2129  c/o  The  Canning  Trade. 


FOR  SALE  BOILERS— 40,  50,  60,  80,  100,  150  H.  P. 
Economic;  60,  80,  100  H.  P.  Vertical;  100  H.  P.  Loco¬ 
motive  ;  100,  150  H.  P.  H.R.T.,  Steam  Engines,  Pumps, 
Motors,  Air  Compressors,  Pulleys,  Hangers  and  Shaft¬ 
ing.  Mallory  Machine  Co.,  522  Light  St.,  Baltimore,  Md. 


WANTED  — FACTORIES 


WANTED — To  rent,  with  option  to  buy,  a  Factory 
equipped  with  machinery  to  manufacture  Italian  style 
Tomato  Paste  and  peeled  Tomatoes.  Preferable  in  New 
Jersey  or  Tri-States  section  where  large  crop  fresh 
tomatoes  will  be  available  in  the  season.  Write  details. 
Address  Box  A-2132  c/o  The  Canning  Trade. 


FOR  SALE— PLANTS 


FOR  SALE — Vegetable  Plants.  Cabbage  Plants  for 
the  Kraut  trade  now  ready.  Also  Pepper,  Tomato, 
Eggplants  and  Sweet  Potato  Plants.  Get  our  prices 
delivered  by  truck  or  shipment  by  express.  Large  in¬ 
quiries  solicited.  Plants  well  packed  in  moss,  hand 
picked  and  good  delivery  guaranteed.  Shipping  capac¬ 
ity  over  500,000  daily.  J.  P.  Councill  Co.,  Franklin,  Va. 


Wanted  —  Accounts 

WANTED — A  canned  fruit  and  vegetable  brokerage 
account  for  New  Orleans  and  vicinity.  Have  excellent 
acquaintance  with  jobbers.  Best  references.  C.  E. 
Dobson,  1003  Carondelet  Bldg.,  New  Orleans,  La. 

HELP  WANTED 


WANTED — Man  to  serve  as  technical  advisor  and  super¬ 
visor  of  small  cannery  chain,  capable  of  instructing  help  and 
establishing  up-to-date  and  efficient  methods  of  packing  quality 
vegetables  and  fruit.  Address  Box  B-2127  c/o  The  Canning 
Trade. 


WANTED — Experienced  man  to  manage  small  capacity  plant 
for  jellies,  mayonnaise,  pickles,  chow-chow,  etc.  Address  Box 
B-2094  c/o  The  Canning  Trade. 


WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 


WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 


SITUATIONS  WANTED 


POSITION  WANTED — By  Superintendent.  Can  build  and 
supervise  the  installation  of  canning  plants;  pack  a  full  line 
of  fruits,  vegetables,  beef  and  chicken,  etc.  Fine  references. 
Address  Box  B-2100  c/o  The  Canning  Trade. 


POSITION  WANTED — Twenty  years’  experience  in  the 
canning  business  packing  tomatoes,  green  beans  and  pumpkins. 
Plant  manager;  understand  everything  from  the  grower  to  the 
jobber.  Address  L.  B.  102,  Clever,  Mo. 
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POSITION  WANTED — By  accountant.  Several  years’  ex¬ 
perience  in  canning  industry.  Desire  connection  with  progres¬ 
sive  packer.  Address  Box  B-2133  c/o  The  Canning  Trade. 

WANTED — Position  as  Superintendent  of  pea  canning  fac¬ 
tory.  Long  experience.  Will  furnish  best  of  references.  Would 
consider  season,  but  prefer  year  around.  Address  Box  B-2105 
c/o  The  Canning  Trade. 

WANTED — Position  as  field  man,  experienced  in  truck  crop 
production;  born  and  raised  in  Harford  County,  Md.,  the 
Shoepeg  Corn  country,  and  know  whole  grain  corn  crop  pro¬ 
duction.  Young  man,  37,  married,  and  seek  permanent  position 
with  progressive  canners.  References  Address  Box  B-2124 
c/o  The  Canning  Trade. 

POSITION  WANTED — By  Superintendent;  15  years  experi¬ 
ence  canning  corn,  string  beans  and  apples.  Can  build  and 
equip  plants.  Best  of  references.  Address  Box  B-2115  c/o  The 
Canning  Trade. 


Not  Just 

Seeds  for  Canners— 

SEEDS  for  CANNERS’ 

PROFITS 

Ifrile  for  complete  canning  seed  buyer's  guide 

D.  LANDRETH  SEED  COMPANY 

“America’s  Oldest  Seed  House" 

BRISTOL,  PA. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


GRAPHIC  EXAMPLE 

A  young  lawyer,  pleading  his  first  case,  had  been 
retained  by  a  farmer  to  prosecute  a  railway  company 
for  killing  twenty-four  hogs.  He  wanted  to  impress 
the  jury  with  the  magnitude  of  the  injury. 

“Twenty-four  hogs,  gentlemen.  Twenty-four  hogs, 
gentlemen.  Twenty-four:  twice  the  number  in  the  jury 
box.” 

President — During  this  disgraceful  proceeding  I 
understand  that  one  of  the  freshman  was  manhandled. 
Now  what  part,  Mr.  Jones,  did  you  have  in  the  dis¬ 
graceful  affair? 

Jones — A  left  leg,  sir. 

“Is  that  meat  fresh?” 

“Yes  mam,  as  fresh  as  the  steak  I  sold  you  last 
week.” 

“All  right  then,  give  me  a  yard  of  sausages.” 

“Do  you  mean  to  say  that  Sandy  spent  a  pretty 
penny  on  you  last  night.” 

“Yes,  you  should  have  seen  how  smooth  and  polished 
it  was  when  he  put  it  in  the  chewing  gum  machine.” 

Landlady — I  think  you  had  better  board  elsewhere. 

Boarder — Yes,  I  often  had. 

Landlady — Often  had  what? 

Boarder — Had  better  board  elsewhere. 

Auto  Salesman — And,  my  good  lady,  this  used  car 
is  the  opportunity  of  a  lifetime. 

Prospective  Buyer — You’re  right;  I  hear  it  knock¬ 
ing. 

WATCH  THEM  CLOSE 

“Did  the  doctor  take  your  temperature?” 

“I  dunno.  All  I’ve  missed  so  far  is  my  watch.” 

COME  AT  ONCE 

“You’re  wanted  at  home.  Bill,  your  wife  has  just 
given  you  another  rebate  off  your  income  tax.” 

A  LIGHT  SMOKE 

“I  want  some  cigarettes  for  my  husband,”  she  said. 

“Cork,”  asked  the  clerk. 

“Is  that  better  than  tobacco?” 

MAKE  IT  CLEARER 

“Who  was  the  guy  that  said  a  man  and  wife  were 
one?” 

“Damfino.  I  wish  he  had  said  which  one.” 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them 
Consult  the  advertisements  for  details. 


CANNERY  SUPPLIES. 

Avars  Machine  Co.,  Salem,  N.  I. 


adhesives. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Maas. 

ADIUSTERS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Planters  Mfq.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Co.,  Murfreesboro,  N.  C. 

The  Swings  Co.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  •Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS.  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A-  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Caimery  Sup. 

CARRIERS  AND  CONVEYORS.  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ni. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  C^.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FINISHING  MACHINES,  Catsup.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  MIrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GLASS  UNEO  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors 
Hoisting  and  Carrying  Machines.  See  Cranes. 
HuUers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Cannen. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  S  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill.' 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Camoridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Con,. 
O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  ). 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  Sea 
Tanks,  Wood. 
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Hamachek  Pea  Hulling  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery,  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Vine  Power  Units,  Ensi¬ 
lage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  limahean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  COMPANY 


Kewaunee,  Wisconsin 


Established  1880 


Incorporated  1924 


MODER^N 

GANSE 


iAMSELITHDERAPHING  CD 

INC. 

HEPman  EamsE ,  PresJ: 
419-^21  E.Lomoard  St. 
BALTIMORE.MD. 

Phones — Plaza  IS^5-/SP-G 


Automatic 

Insurance 

Protection 

on  rising  values  will  save  you 

Money-Time-gnd  Worry 


CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
CHICAGO,  ILLINOIS 

Dependable  »  Eificient  »  Economical  for  30  years 


NATIONAL  CAN  COMPANY 


One  of  America's  Largest  Canmakers 

EXECUTIVE  OFFICES  •  1)0  EAST  4Snd  STREET  •  NEW  YORK 

SALES  OFFICES  AND  PLANTS 

NEW  YORK  CITY  .  BALTIMORE  .  BROOlft-YN  .  CHICAGO  •  BOSTON  •  DETROIT  .  NEW  ORLEANS  •  HAMILTON,  OHIO 
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